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In  the  past  year  Sudocrem  has 
reached  more  bottoms  than 
ever  before.  With  over  50%*  of 
the  branded  nappy  rash  market,  it 
outsells  all  other  brands  put 
together. . .  and  it's  still  going  strong. 

Recommended  by  professionals, 
trusted  by  Mums,  Sudocrem  treats 
and  protects  against  nappy  rash  - 
that's  why  it's  always  in  demand.  And 
with  a  full  range  of  sizes  (60g,  125g, 
250g  and  400g)  you  encourage  your 
customers  to  try  and  then  trade  up  - 
giving  you  the  biggest  returns. 


With  Sudocrem's  massive  share, 
professional  recommendation  and 
increased  promotional  support,  you 
can't  stock  a  more  popular  brand. 
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Supplementary 
benefits 


ARE  YOU  SITTING 

COMFORTABLY? 


Can  you  sit  comfortably  with  your 
present  insurance  company?  Are  you 
certain  that,  as  a  pharmacist,  your 
insurance  company  has  your  best 
interests  at  heart? 
PMI  is  a  Mutual  Insurance  Company, 
set    up    by    pharmacists  for 
pharmacists.  Take  out  a  PMI  home 


or  business  insurance  policy  and  see 
the  tremendous  value  for  money  PMI 
can  give  you. 

At  PMI  we  aim  to  respond  to  claims 
quickly  and  efficiently.  Our  premiums 
are  highly  competitive  too. 
So  insure  with  PMI. 
Then  sit  back  and  relax. 


The  Pharmacy  Mutual  Insurance  Company  Limited,  38-42  St.  Peter's  Street,  St.  Albans,  Herts.,  AL1  3NP. 

Telephone:  St.  Albans  (0727)  44344 


PMI  FOR  YOUR  HOME  AND  PHARMACY  INSURANCE 
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Democratic  societies  are  littered  with  pressure  groups  of 
different  complexions  and  strengths  which  meet  with 
varying  degrees  of  success.  Some  exist  for  a  season, 
waxing  and  waning  with  this  year's  good  cause;  others 
pass  through  the  "ginger  group"  phase  to  become 
established  as  charities,  trade  unions,  or  professional 
bodies.  Over  the  years  pharmacy  has  had  its  share  of  such 
groupings,  perhaps  a  notable  achievement  in  a  profession 
which  often  seems  to  pride  itself  on  its  apathy! 

Some  pharmacists  will  remember  the  Chemist  Action 
Group  and  Counterbalance,  while  the  youngsters  will 
recall  the  British  Pharmacists  Association  and  its 
precursor,  the  Pharmacists  Action  Committee.  The 
BPA/PAC  and  its  publicist,  a  certain  Mr  Joey 
Martyn-Martin,  had  the  distinction  of  achieving  more 
Press  coverage  for  pharmacy  in  a  week  than  the 
Pharmaceutical  Society's  Press  machine  could  deliver  for 
the  BPC  in  a  similar  period.  The  problem  was  that  BPA 
was  somewhat  "economical  with  the  truth". 

Pharmacists  of  today  will  recognise  that  the  Rural 
Pharmacists  Association  is  still  active.  Though  somewhat 
quieter  now  than  in  its  halcion  days,  immediately  pre-  and 
post-Clothier,  the  RPA  monitors  the  agreement  still  and  is 
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ready  to  roll  if  either  party  or  the  Government  should 
threaten  to  scrap  the  arrangements.  And  few  Council 
members  will  have  forgotten  Ashwin  Tanna,  who  during 
the  past  ten  years  has  been  a  one-man  pressure  group 
both  on  and  off  Council.  Like  many  pharmacists  up  and 
down  the  land,  he  was  the  conscience  of  the  profession, 
the  champion  of  the  independent,  and  an  earnest  believer 
in  professional  practices,  and  especially  their  supervision. 

This  week  sees  the  genesis  of  another  pressure  group 
(pp312,324,  and  August  8,  p239),  this  one  prompted  like 
many  before  it  by  the  perceived  failure  of  pharmacy's 
"professional  negotiators".  Mr  Agromandkhah  believes 
PSNC  has  not  adequately  represented  the  independent 
because  of  its  make-up,  that  it  has  not  adequately  fought 
pharmacy's  corner  in  the  NHS  cash  "divi",  and  that  the 
judicial  review  of  the  status  of  the  Pharmacy  Review  Pane! 
has  effectively  emasculated  both  the  negotiators  and  the 
profession.  While  many  will  have  sympathy  for  that  view 
and  may  join  RIP,  all  pharmacists  would  do  well  to  lobby 
hard  through  existing  channels,  especially  PSNC,  because 
a  Government  hell-bent  on  pay  imposition  will  only  have 
ears  for  those  who  have  its  ear  now.  To  be  effective  in  the 
short  term  RIP  really  will  have  to  let  rip! 
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Pressure  group  has 
PSNC  in  its  sights 


An  independent  pharmacy 
contractor  in  Liverpool  is  at  the 
forefront  of  moves  to  set  up  a 
pressure  group  to  represent  the 
views  of  independent  community 
pharmacists. 

Hassan  Argomandkhah  of 
Huyton,  Liverpool,  has  been 
spurred  into  action  by  the 
response  he  received  to  a  letter 
published  in  C&D  (August  8 
p239).  He  received  written  replies 
and  many  phone  messages  from 
pharmacists  supporting  his  calls 
for  a  remuneration  negotiations 
system  to  protect  the  future  of 
independent  pharmacists. 

A  second  letter  from  Mr 
Argomandkhah  (see  p324)  is 
published  this  week,  proposing 
the  formation  of  a  pressure  group 
made  entirely  from  community 
pharmacists.  "We  want  to  be 
treated  as  professionals  and  get 
paid  a  professional  fee,"  Mr 
Argomandkhah  told  C&D. 

The  group  is  provisionally 
called  Rescue  the  Independent 
Pharmacist  (RIP)  which  Mr 
Argomandkhah  describes  as  apt. 
Ultimately,  RIP's  major  aim  is  to 
demand  full  representation  of 
their  views  in  committees  and  the 
government  departments  which 
decide  on  future  pay  settlements. 

Stephen  Axon,  the  secretary  to 
the  Pharmaceutical  Services 
Negotiating    Committee,  has 


described  Mr  Argomandkhah's 
reaction  as  "understandable 
when  things  are  not  going 
contractors'  way". 

"If  they  wish  to  set  up  a 
pressure  group  of  any  type,  that  is 
their  right,"  he  said.  Pressure 
groups  were  not  new,  he 
continued,  citing  the  Chemist 
Action  Group  and  Counterbalance 
as  previous  examples. 

However,  Mr  Axon  stressed 
that  PSNC  is  the  body  recognised 
by  the  Secretary  of  State  as 
negotiating  on  behalf  of 
pharmacy  contractors.  He 
advised  Mr  Argomandkhah  to 
contact  his  local  PSNC 
representative  to  discuss  any 
issue  of  concern. 

Closed  doors 

One  of  RIP's  major  concerns  is 
the  fact  that  remuneration 
negotiations  are  conducted 
behind  closed  doors,  Mr 
Argomandkhah  told  C&D. 
Although  PSNC  has  a  member  for 
each  region,  Mr  Argomandkhah 
said  that  by  the  time  contractors 
are  informed  of  the  state  of  play, 
the  negotiating  process  is  often 
concluded.  Contractors  needed  to 
be  kept  informed  about 
negotiations  and  to  be  told  before 
the  LPC  Conference  so  they  had  a 
chance  to  put  their  views  to  their 
PSNC  member. 


Boots  reveal 
hospital  plans 


The  Boots  Co  announced  this 
week  that  it  has  entered  into  an 
agreement  with  Meditrol  Inc,  a 
US  company,  to  trial  in  a  UK 
hospital  an  automated  ward  stock 
drug  management  and 
distribution  system  developed  by 
Meditrol. 

The  move  ends  months  of 
speculation  over  Boots' 
intentions  in  the  hospital  sector. 
The  company's  failure  to  come 
clean  on  its  intentions  last  year 
has  been  strongly  condemned  by 
the  Guild  of  Hospital 
Pharmacists. 

The  trial  will  take  place  at  the 
Luton  and  Dunstable  Hospital 
NHS  Trust  and  will  be  complete 
by  Autumn  1993.  The  aim  of  the 
trial,  say  Boots,  will  be  to 
establish  whether  the  benefits 
experienced  in  US  hospitals,  of 
improved  quality  of  service  and 
reductions  in  drug  expenditure, 
can  be  realised  in  a  typical  UK 
hospital. 

An  independent  assessment  of 
the  system  will  be  undertaken  by 


Professor  Peter  Noyce,  professor 
of  pharmacy  practice  at 
Manchester  University.  His 
results  will  be  published. 

"It  is  considered  important 
that  the  trial  of  such  a  potentially 
significant  contributor  to  patient 
care  and  cost  managment  should 
be  undertaken  with  the  full 
involvement  of  interested  parties 
in  the  NHS,"  say  Boots.  To  this 
end  a  development  group  drawn 
from  professionals  within  the 
NHS  will  be  formed  to  observe 
the  trial. 

Guild  of  Hospital  Pharmacists 
president  Ron  Pate  said  in 
response  to  the  news:  "We 
welcome  such  systems  and  will 
watch  this  one  with  interest, 
because  it  may  be  helpful  for  the 
hospital  pharmacist's  role. 

"It  is  not  unreasonable  for 
hospital  pharmacists  to  be 
suspicious  about  Boots'  approach 
since  they  have  little  or  no 
expertise  in  this  area.  It  saddens 
us  that  the  company  did  not 
involve  the  Guild  earlier." 


RIP  had  a  number  of  options 
for  getting  its  voice  heard  on 
PSNC,  he  explained.  This  could 
be  through  LPCs  or  through 
standing  for  election  to  PSNC. 
Another  option,  only  possible  if 
RIP  could  command  enough 
popular  support,  was  to  ask  that 
the  National  Pharmaceutical 
Association,  who  currently  hold 
five  seats  on  PSNC,  give  up  two  of 
these  for  RIP. 

IM@  camaraderie 

Another  problem  was  that 
pharmacists  appeared  to  be  at 
each  other's  throats,  Mr 
Argomandkhah  continued.  The 
Department  could  see  there  was 
no  camaraderie  in  the  profession 
and  no  strong  body  to  stand  up  to 
them.  "It  is  time  for  a  group  of 
pharmacists  to  say  'Here  we  are, 
we're  independent  and  we  want  to 
stay  independent',"  he  said. 

The  new  low  generic  prices  in 
the  Drug  Tariff  were  forcing 
contractors  to  buy  cheaper,  and 
perhaps,  lower  quality  generics, 
said  Mr  Argomandkhah. 
Ultimately  this  could  force 
customers  to  take  their 
prescriptions  to  certain  multiples 
who,  because  of  their  large 
bargaining  power  as  buyers, 
could  afford  to  dispense  branded 
products  against  generic  scripts. 
The  end  effect  could  be  the 
closure  of  independents  with  only 
the  multiples  surviving. 

Current  moves  could  affect  the 
attractiveness  of  pharmacy  as  a 
profession  if  the  only  prospect 
facing  students  was  career  as  an 
employee  pharmacist. 


£4  script 
charge  likely 

Prescription  charges  may  rise  by 
more  than  the  rate  of  inflation 
next  April,  taking  them  to  over  £4 
per  item  as  part  of  the  toughest 
review  of  public  expenditure  in  a 
a  decade. 

Speaking  in  an  interview  with 
Colin  Brown  of  The  Independent 
(August  18),  Secretary  of  State  for 
Health  Virginia  Bottomley 
defended  the  principles  of  any 
proposed  increase.  "Prescription 
charges  are  paid  on  one  item  in 
five.  The  prescription  pays  less 
than  half  the  cost  of  the  drugs,  " 
she  said.  "Limited  charges  are  a 
long-standing  part  of  the  health 
service,  supported  by  political 
parties  of  both  sides. 

"Each  year  a  judgment  has  to 
be  made  about  how  we  maximise 
the  benefit  to  patients. 
Prescription  charges  are  one  of 
the  aspects  of  that  discussion," 
Mrs  Bottomley  explained. 

Prescription  charges  were 
raised  by  10  per  cent  to  £3.75  this 
year  in  April.  They  would  rise  to 
£4.12  if  increased  by  a  similar 
amount  next  year. 

Mrs  Bottomley  said  that  the 
Government  would  be  able  to 
fulfil  its  election  pledge  to 
increase  spending  in  real  terms 
on  the  NHS  every  year,  in  spite  of 
the  public  spending  cuts.  But  she 
said  that  "tough  decisions"  would 
have  to  be  made. 
•  The  UK  is  looking  to  set  up  a 
European  early  warning  system 
to  notify  the  outbreak  of 
communicable  diseases  such  as 
typhoid,  during  its  presidency  of 
the  European  Community. 
Britain  is  proposing  the  creation 
of  a  European  network  of 
information  to  be  exchanged, 
similar  to  that  operating  for  HIV 
and  AIDS-related  diseases. 


Scottish  statistics 

A  total  of  3,794,723 
prescriptions  were  dispensed  in 
Scotland  in  April  this  year  at  a 
gross  cost  of  £30,084,863 
(£28,171,133  net).  The  cost  per 
prescription  for  items 
dispensed  by  pharmacists  only 
was  £7.86  gross  (£7.36  net). 

Priadel  warning 

Following  recent  changes  in 
suppliers  of  the  excipient 
colouring  agent,  Priadel  Liquid 
(batch  nos  DPC18,  DPC19  and 
DPC20)  appear  more  intense 
yellow/orange  in  colour. 
Because  of  the  recurrent  nature 
of  the  illness  for  which  Priadel 
is  used,  it  is  important  the 
continuity  of  medication  is 
maintained.  Patients  who 
receive  batches  of  the  above 
medication  should  be  warned 
of  the  changed  appearance, 
advise  manufacturers 
Delandale  Laboratories. 

Video  launch 

Baroness  Cumberlege, 
Under-Secretary  of  State  for 
Health,  was  to  launch  a  video 


on  services  for  the  mentally  ill 
on  August  20  as  C&D  went  to 
press.  The  video,  produced  by 
the  Maudsley  Outreach 
Support  Treatment  Team, 
presents  a  number  of  case 
studies  and  offers  advice  on 
where  and  how  to  seek  help. 
Details  from  Dr  P.  Moodley. 
Tel:  071-708  2040. 

A&E  waiting  times 

An  inquiry  after  two  patients 
died  at  the  accident  and 
emergency  department  of 
King's  College  Hospital, 
London,  last  December,  has 
recommended  that  patients  be 
assessed  by  a  nurse  once  they 
arrive,  are  seen  by  a  doctor 
within  one  hour  and  admitted, 
if  necessary,  within  four  hours. 

MSF's  future  view 

Instead  of  market  driven, 
short-term  cost  cutting  and 
ward  closures,  the  health 
union  MSF  wants  a  different 
future  for  London's  acute  and 
community  health  services.  It 
calls  for  a  co-ordinated 
strategy  to  plan  for  change. 
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Six  months  in  jail  for  script  fray 


A  pharmacist  with  four  shops  in 
Greater  Manchester  began  a  six 
month  jail  sentence  this  week  for 
an  NHS  fraud  which  may  have 
netted  "thousands  of  pounds". 

Kantilal  Agravat,  40,  had  been 
convicted  at  Manchester  Crown 
Court  of  seven  offences  of 
obtaining  or  attempting  to  obtain 
enhanced  fees  for  urgent 
dispensing  outside  normal  shop 
hours. 

In  a  four  day  trial,  Mr  Agravat 
of  Jackson  Close,  Oldham,  denied 


acting  dishonestly  in  making 
claims.  He  told  the  jury  he  built 
up  the  firm,  Pharmco,  by  working 
seven  days  a  week  and  being  on 
call  24  hours  a  day.  He  accepted 
his  administration  had  been  a 
shambles  and  there  were  errors 
as  a  result.  He  had  also 
misunderstood  the  Tariff 
regulations. 

Jailing  Mr  Agravat,  Recorder 
Anthony  Morris  QC,  told  him: 
"You  were  a  professional  man  and 
those  responsible  for  paying  fees 


relied  upon  your  honesty.  You 
were  flagrantly  in  breach  of  the 
trust  placed  in  you  in  order  to 
enrich  yourself. 

After  the  conviction,  Mr 
Andrew  Nuttall,  defending,  said 
Mr  Agravat  was  now  a  ruined  man 
and  would  be  struck  off  by  his 
professional  body.  "His  business 
will  collapse  and  he  could  well  be 
made  bankrupt." 

Earlier  the  Crown  claimed  it 
could  prove  many  instances  of 
claims  made  by  Mr  Agravat  which 


related  to  "urgenf'prescriptions 
which  were  made  up  in  normal 
shop  hours. 

Mr  Bernard  Lever, 
prosecuting,  claimed  Mr  Agravat 
had  "made  an  industry"  out  of  the 
fraud,  even  ignoring  a  written 
warning  about  dubious  payment 
claims.  Afterwards,  in  a  six  month 
period,  there  had  been  188  claims 
for  enhanced  fees  from  the  whole 
of  the  Manchester  area.  All  but 
one  came  from  Mr  Agravat's  shop 
in  Higher  Openshaw. 


Interact  with  a  video  to 
improve  customer  care 


The  latest  innovation  from  the 
National  Pharmaceutical 
Association,  an  interactive 
training  video  for  pharmacy 
assistants,  is  now  being  used  in 
branches  of  Elliott  Godfrey,  a 
southern  multiple  pharmacy 
chain  with  16  outlets. 

The  system  is  designed  for 
pharmacy  counter  assistants  and 
covers  customer  care  and  the  sale 
of  medicines.  It  consists  of  an 
interactive  video  which  uses  a 
laser  disc,  a  workbook  and  a  light 
pen  capable  of  reading  bar  codes. 

The  video  displays  situations 
that  an  assistant  frequently 
encounters  at  work.  At  certain 
points  the  video  stops  and  the 
assistant  selects  one  of  a  number 
of  action  options  using  the  light 
pen  and  bar  codes  in  the 
workbook.  The  video  looks  at  the 
implications  of  the  chosen  course 
of  action.  Other  parts  of  the 
program  require  the  assistant  to 
write  down  answers  and  discuss 
the  program  with  other  members 
of  staff. 

Staff  at  the  Hythe  branch  of 
Elliott  Godfrey  in  Southampton, 
are  enthusiastic  about  the 
program,  describing  it  as  "a  very 


enjoyable  way  of  learning".  Mr 
Derek  Greene,  manager  of  the 
Hythe  branch,  told  C&D  that 
some  long-serving  members  of 
staff  were  initially  sceptical  when 
they  heard  of  the  program,  saying 
it  was  "like  going  back  to  school". 
However,  after  a  brief 
introduction  they,  too,  were  keen 
to  start  using  it. 

The  video  features  genuine 
pharmacy  staff  going  about  their 
business  in  King  Chemist, 
Attleborough,  Norfolk.  The  end 
result,  says  Ailsa  Benson,  head  of 
training  at  the  NPA,  "is  a  very 
professional  video,  using  a 
non-professional  cast." 

Paulette  Lindsay,  counter 
assistant  at  Elliott  Godfrey,  told 
C&D  the  video  was  "very  true  to 
life"  and  although  she  has  only 
been  with  the  pharmacy  since 
March  she  has  experience  of  some 
of  the  video  situations. 

The  cost  of  hiring  the 
equipment  has  made  the 
programme  more  attractive  to 
small  multiples  to  date.  However, 
Ailsa  Benson  suggests  a  number 
of  independent  pharmacies  in 
one  area  could  combine  to  hire 
the  programme. 


Paulette  Lindsay,  assistant  at 
Elliott  Godfrey  Pharmacy,  Hythe, 
demonstrates  the  new  NPA  system. 


Paul  Godfrey,  of  Elliott  Godfrey 
Holdings  Ltd,  regards  it  as  a 
worthwhile  investment.  "We  aim 
to  provide  the  best  possible 
service  to  the  customer.  To  do 
this  we  need  the  best  staff  and  the 
best  staff  require  training." 

Ms  Benson  says  she  is 
delighted  with  the  very  positive 
feedback  from  users  and  hopes  it 
will  "catapult  them  into  further- 
training".  She  says  the 
programme  contains  very 
important  messages  but  "in  itself 
it  is  only  a  start." 


US  plans 
high  profile 

national 
promotion 

"Communicate  before  you 
medicate"  is  the  theme  for 
America's  National  Pharmacy 
Week  from  October  25-31. 

Pharmacists  across  the 
country  are  being  offered  a 
promotional  kit  which  includes 
patient  medication  handouts  and 
brochures,  a  poster  and 
suggestions  for  possible  events. 

In  addition,  the  American 
Pharmaceutical  Association,  who 
are  organising  the  event,  are 
setting  up  a  one-day  free  phone 
line.  This  will  allow  consumers  to 
call  and  personally  speak  to  an 
APhA  member  pharmacist  about 
their  over-the-counter  medicine 
inquiries. 

Pharmacists  are  able  to  order 
promotional  products  such  as 
T-shirts,  badges,  pens,  mugs, 
balloons  and  bags  with  the 
National  Pharmacy  Week  logo 
and  theme.  They  will  also  be 
supplied  with  information  on 
how  to  get  media  attention, 
sample  promotional  materials 
such  as  news  releases  and  public 
service  announcements. 

The  National  Pharmacy  Week 
campaign  is  also  being  used  in 
conjunction  with  Talk  About 
Prescriptions  Month  in  October, 
organised  by  the  National 
Council  on  Patient  Information 
and  Education. 

Although  the  idea  of  a  National 
Pharmacy  Week  is  not  new.  It 
started  in  1925  although  it  has 
lapsed  in  recent  years.  In  1990, 
the  Commission  of  Pharmacy 
Practitioners  declared  that  it 
should  be  observed  each  October. 

"Pharmacists  play  a  vital  role 
in  the  provision  of  healthcare  and 
National  Pharmacy  Week  is  an 
ideal  opportunity  to  let  the 
community  know  how  it  can 
benefit  fromf  pharmaceutical 
care,"  Melanle  Privette,  PR 
co-ordinator  of  the  APhA,  told 
American  Pharmacy.  "With 
support  from  all  APhA  members, 
this  year's  observance  is  sure  to 
be  a  success." 
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Pharmacheck  screening 
services  goes  national 


Following  two  successful  pilot 
studies  in  community 
pharmacies  in  Leicestershire  and 
Essex,  the  Pharmacheck  health 
screening  service  from 
Pharmaforce  is  now  available  to 
all  community  pharmacists 
throughout  the  UK. 

Pharmacheck  offers  a 
screening  service  on  the 
pharmacist's  behalf  with  the 
owner  of  the  business  providing 
the  space  and  the  company 
providing  a  consultant 
pharmacist  to  carry  out  tests  and 
advise  patients  (C&D  June  27 
pll25). 

The  half-hour  consultation 
includes  cholesterol  testing, 
blood  pressure  measurement, 
weight  check  and  body-mass 
index  calculation.  Results  are 
given  to  the  patient  in  writing 
together  with  guidance  for 
further  action  and  approved 
literature. 

When  the  first  screening  day 
was  held  in  Uppingham  in 
Leicestershire,  all  but  one  of  the 
14  patients  attending  required 
some  healthcare  advice  and  two 
were  referred  to  their  GP  (C&D 
July  18  p90). 

Convenient  cholesterol  testing 
of  this  nature  is  now  widespread 
in  the  USA,  says  the  company, 
who  believe  it  is  only  a  matter  of 
time  before  the  UK  follows  suit. 
"But  if  pharmacists  don't  take 
this  opportunity  now,  then 
garages,  supermarkets,  and 
travelling  caravans,  for  example, 
surely  will,"  say  Pharmaforce. 

"We  believe  that  the  pharmacy 
is  the  right  environment  for 
health  screening  and  that 
professional  advice  and  guidance, 
to  accompany  test  results,  is 
essential,"  says  Pharmaforce 
sales  director  Ella  Craig. 

"We  believe  that  the 
pharmacist's  service  is  a  highly 
valuable  one,  and  therefore 
should  be  charged  accordingly.  In 
general  we  would  recommend 
charging  between  £20  and  £25  for 


an  appointment  with 
Pharmacheck,  which  compares 
very  favourably  with  what  other 
professional  bodies  charge,"  she 
adds. 

When  the  scheme  was  tested  in 
Uppingham,  around  half  of  those 
making  appointments  were  not 
regular  presenters  of 
prescriptions  at  that  particular 


pharmacy,  Ms  Craig  points  out. 
This  suggests  that  the  scheme 
can  attract  a  wider  range  of 
customers  than  those  who 
normally  visit  the  pharmacy. 

Anyone  interested  in 
Pharmacheck  can  call  Ella  Craig 
on  0257  232518  or  write  to 
Pharmaforce  Ltd,  3  Market  Place 
Uppingham,  Leics  LE15  9QH. 


I  I  i  )  i'lluj'  I  I  j  i 


Practical  training  for  pharmacy  students  at  The  Queen's  University  of 
Belfast  is  set  to  benefit  from  a  recently  donated  computer  system.  The 
system  uses  a  software  package  designed  by  Sam  McLernon  Ltd  of  Dublin 
and  hardware  supplied  by  Philips.  It  provides  information  which  includes 
interactions,  side  effects,  warnings  etc.  It  also  allows  students  to  create  a 
database  of  patients  and  their  individual  medication  requirements. 
Pictured  are  (from  left):  Professor  Li  Wan  Po,  director  of  the  School  of 
Pharmacy;  Keith  McLernon  of  Sam  McLernon  Ltd;  Steve  Cullen,  sales 
manager  of  personal  information  products  for  Philips;  and  Muriel 
Singleton,  lecturer  in  pharmaceutical  practice 


Infant 
chokes  on 
plastic  seal 

A  group  of  doctors  from 
Newcastle-Upon-Tyne  have  called 
for  changes  in  the  tamper  evident 
seal  surrounding  baby  food  jars 
after  a  14  month  old  boy  suffered 
inhalational  injury  caused  by  the 
tear-down  strip. 

Writing  in  this  week's  Lancet, 
the  doctors  say  that  the  infant 
was  taken  to  hospital  after 
choking  on  manufactured  baby 
food.  Some  food  was  removed 
from  his  trachea.  But  a  piece  of 
plastic  2  x  1cm  in  his  bronchus 
was  not  discovered  until  the 
infant  returned  to  the  hospital 
after  suffering  for  a  month  with  a 
morning  cough  and  noisy 
breathing  at  night. 

The  doctors  say  with  the  plastic 
being  transparent  it  may  have 
hindered  its  identification.  They 
suggest  the  tear-down  section 
should  be  completely  coloured 
and  not  be  detachable  from  the 
jar  or  bottle. 

The  doctors  did  not  identify  the 
baby  food  brand.  Both  Heinz  and 
Cow  &  Gate  told  C&D  they  were 
concerned  about  the  incident, 
particularly  as  they  had 
introduced  tamper-evident  seals 
to  protect  babies  after  the 
contamination  blackmail  threats. 

Neil  Bowen,  marketing 
director,  Cow  &  Gate,  said  the 
single  incident  needed  to  be  kept 
in  perspective,  and  it  was  unlikely 
changes  would  be  made  to 
packaging.  He  added  that 
mothers  should  not  feed  babies 
direct  from  the  jar. 

A  spokesman  for  Heinz  said  a 
similar  accident  could  have 
occurred  with  any  transparent 
material  and  the  main  issue  was 
that  of  parental  responsibility. 


Successful  Oxfordshire  DUMP  campaign 
may  become  an  annual  event 


Following  the  success  of  this 
year's  DUMP  campaign, 
Oxfordshire  Health  Authority  is 
considering  running  such  events 


on  an  annual  basis. 

Janssen  Pharmaceutical,  the 
sponsor  of  the  last  two 
campaigns,  in  1992  and  1990, 


Vaccination  uptake  leads  to  all  time  low  in 
childhood  disease,  claims  Bottomley 

completely 


The  Government's  childhood 
immunisation  programme  has 
resulted  in  the  lowest  ever 
recorded  incidence  of  disease, 
according  to  Secretary  of  State 
for  Health  Virginia  Bottomley. 

In  addition,  from  October  1, 
the  haemophilus  influenzae  B 
(Hib)  vaccine  will  be  introduced 
into  the  immunisation 
programme,  she  announced. 

"In  1990  and  1991,  for  the  first 
time  ever,  no  child  in  England 
and  Wales  died  from  acute 
measles-related  illness  and  last 


year  no  child  died  from  whooping 
cough,  again  for  the  first  time," 
said  Mrs  Bottomley. 

"Nationally,  the  uptake  of 
childhood  vaccines  is  at  record 
levels:  94  per  cent  for  diphtheria, 
tetanus  and  polio,  92  per  cent  for 
measles,  mumps  and  rubella  and 
90  per  cent  for  pertussis." 

Incentive  payments  through 
the  GP  contract  have  encouraged 
these  levels  of  uptake,  she  said. 

However,  Mrs  Bottomley 
warned  that  there  was  no  room 
for    complacency    until  these 


diseases  were 
eliminated. 

A  book  —  "Immunisation 
against  Infectious  Disease"  — 
containing  information  about  all 
the  vaccines  available  in  the  UK  is 
being  sent  to  all  doctors,  health 
visitors  and  practice  nurses.  They 
will  also  be  mailed  an 
information  pack  about  Hib. 

Copies  of  the  book  ,  prepared 
on  behalf  of  the  Joint  Committee 
on  Vaccination  and 
Immunisation,  is  available  from 
HMSO  priced  £5.50. 


have  indicated  that  they  will 
continue  their  support. 

The  1990  DUMP  campaign  saw 
over  100,000  unwanted  tablets 
and  capsules  handed  in  during 
the  first  week.  Various  items  such 
as  strychnine  and  cyanide  were 
among  the  returns. 

This  year's  campaign  has  been 
no  exception  with  David  Morgan, 
a  pharmacist  in  Wootton 
Abingdon,  being  handed  a  bottle 
of  pethidine  tablets  which  had 
been  dispensed  some  10  to  15 
years  ago  in  Hampshire. 

Commenting  on  the  DUMP 
campaign,  Dr  Mike  Emanuel, 
head  of  research  at  Janssen,  said: 
"As  a  local  pharmaceutical 
company  we  are  aware  of  the 
hazards  in  keeping  out  of  date 
and  badly  stored  medicines  and 
were  delighted  to  join  with  the 
district  council  to  organise  both 
schemes." 
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Premises  up 
16  in  July 

Figures  for  the  number  of 
registered  pharmacy  premises 
rose  by  16  in  July.  The  total  now 
stands  at  11,914. 

The  largest  increase  was  in 
England  with  18  additions,  five 
deletions  and  one  restoration. 
Included  in  the  overall  change  of 
14  premises  were  three  hospital 
pharmacy  departments  . 

In  Scotland  there  were  two 
additions  and  no  deletions  while 
in  London  and  Wales  there  were 
no  overall  changes  with  each 
showing  just  one  addition  and 
one  deletion. 

Video  for 
asthma  care 

A  video  to  help  Asians  understand 
asthma  management  has  been 
produced  in  Bengali,  Gujerati, 
Hindi,  Punjabi  and  Urdu. 

The  15-minute  video, 
produced  for  the  National 
Asthma  Campaign,  uses  Asian 
actors,  some  of  whom  are 
asthmatic. 

Evidence  suggests  that  Asians 
in  Britain  are  more  likely  to  be 
admitted  to  hospital  with  asthma 
than  Caucasians,  possibly 
because  some  do  not  understand 
the  therapy  or  the  words  used. 

For  example,  "wheeze"  has  no 
equivalent  in  most  Asian 
languages.  The  best  translation 
means  "breathing  trouble". 

Inhalers  —  effective  and 
commonly  prescribed  in  Britain 
—  are  infrequently  used, 
expensive  and  hard  to  obtain  in 
Asia,  so  unfamiliar  to  Asians. 

Copies  of  "Managing  Your 
Asthma"  are  available  from  the 
campaign  priced  £5. 


Waiting  lists 
reducing 

Provisional  government  waiting 
time  figures  for  the  three  months 
to  the  end  of  June  show  a 
continued  downward  trend  in  the 
number  of  people  waiting  more 
than  two  years  for  an  operation. 

Tom  Sackville,  Parliamentary 
Secretary  for  Health,  said  that  six 
regions  now  have  no-one  waiting 
more  than  two  years  and  a  further 
three  are  down  to  single  figures. 

The  number  of  patients 
waiting  for  more  than  a  year  rose 
compared  with  the  previous  three 
months,  but  this  still  represents 
fewer  than  one  in  ten  of  the  total, 
he  said.  He  expected  this  figure  to 
come  down  as  the  waiting  time 
initiative  gathered  momentum. 

For  the  three  months  to  June 
30,  1,244  patients  had  been 
waiting  more  than  two  years  for 
treatment  and  82,485  one  to  two 
years.  Last  year  the  figures  were 
50,000  and  170,000  respectively. 
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Boots  push 
the  boat  out 
again 

Boots  have,  once  again,  upset 
the  apple  cart  with  their 
presumptive  letter  to  doctors 
suggesting  they  might  like  to 
consider  incorporating  a 
pharmacy  into  their  surgery 
premises.  The  complaint  to  the 
Society's  Law  and  Ethics 
Committee  was  rapidly  heard 
and  just  as  rapidly  rejected,  so 
now  another  area  of 
competition  has  been  opened 
to  the  entrepreneurial 
community  pharmacist. 

Is,  however,  the  best 
pharmaceutical  service  best 
provided  by  a  pharmacy  in 
every  CP's  surgery?  Do  we  all 
compete  with  Boots  on  a  level 
playing  field,  and  how  far  down 
the  line  of  interprofessional 
co-operation  should  we  allow 
ourselves  to  be  propelled  in 
this  quest  for  commercial 
stability,  financial  security  and 
professional  acceptability? 

Traditional  community 
pharmacy  has  developed 
around  the  friendly 
approachable  professional  in 
every  high  street,  with  the 
criticised  paraphenalia  of  retail 
reinforcing  this  image  of 
normality.  The  patient  is 
reassured  and  happy  to  discuss 
those  minor  worries  they  feel 
intimidated  against  disclosing 
in  the  surgery.  This  is  a  vital 
part  of  my  professional  life 
which  I  fear  would  be  lost  if  I 
practiced  within  a  health 
centre  or  individual  surgery. 

I  have  no  wish  to  compete 
with  Boots  in  altering  my  style 
of  practice,  but  if  the  situation 
arose  whereby  they  made  an 
approach  to  my  surgery,  what 
choice  would  I  have?  With  a 
new  building  as  yet  only  a 
smouldering  medical  desire, 
the  idea  of  a  tenant  of  Boots' 
impeccable  pedigree  could  well 
kindle  those  embers  into  flame. 

Certainly  a  pharmacy 
incorporated  into  the  premises 
of  any  GP  practice  must  have  a 
high  real  estate  value  and  with 
the  practice  partners  being  the 
landlord  this  could  be  a  back 
door  method  of  funding  all 
those  extra  medical  services  so 


jealously  coveted  by  some 
urban  practitioners  of  their 
rural  dispensing  colleagues. 

All  in  all  another  sobering 
vision  of  the  future.  At  the 
moment  the  pharmaceutical 
contract  regulations  preclude 
Boots  and  any  other 
like-minded  companies  from 
many  potentially  lucrative 
opportunities,  but  Boots  are 
certainly  not  discouraging  the 
Government  from  reviewing 
these  regulations  as  they  can 
see  the  advantage  their  muscle 
would  give  them  over  even  the 
most  respected  incumbent 
community  pharmacist. 

I  fear  the  consequences  of 
de-regulation  and  also  the 
potential  instability  to 
community  services  that 
visionary  but  avaricious 
doctors  could  inflict  by  putting 
their  dispensing  cupboard  out 
to  the  highest  bidder.  The 
present  restrictions  may  not  be 
perfect  but  they  should  be 
constructively  changed  rather 
than  destroyed  with,  perhaps,  a 
pharmaceutical  contract  from  a 
surgery  premises  being  made 
dependent  on  a  lease  granted 
by  the  family  health  services 
authority  as  landlord,  and  not 
the  doctor.  The  rent  could  be 
determined  by  the  district 
auditor.  A  clause  could  prevent 
payment  for  goodwill  on 
change  of  ownership. 


Another  pharmacy  changes 
hands  and  another  independent 
is  lost  forever.  AAH  are  still 
expanding,  as  are  other  players 
in  the  field.  But  whereas  even 
only  a  few  months  ago 
wholesaler  aquisitions  of 
community  pharmacies  within 
a  franchised  system  were  being 
trumpeted  as  the  saviour  of  the 
young  and  ambitious,  with  this 
purchase  Bill  Revell,  group 
managing  director  of  AAH 
Holdings,  sounds  a  note  of 
caution.  (C<£DAug  15,  p296). 

I  have  always  considered 
franchising  a  very  poor  second 
to  owning  your  own  business 
but  if  eventual  outright 
ownership  results  then  a  few 
years  of  hard  work  might 
produce  a  just  reward.  Harsh 
economics  appear  to  be 
condemning  the  brave  new 
world  of  franchising  to  another 
dashed  hope  of  history.  While 
it  has  not  yet  been  abandoned, 
the  signs  are  ominous. 

Once  again  the  stranglehold 
of  the  multiple  group  is 
asserting  itself  over  community 
pharmacy  and  there  seems  very 
little  anyone  can  do  to  prevent 
its  eventual  domination. 

Practice  and 
reality 

Geriatricians  in  Salford  have 
confirmed  what  I  have  known 
for  a  long  time,  that  many 
elderly  patients  are  taking  too 
many  drugs  and  that  many  side 
effects  could  be  avoided  by  a 
reappraisal  of  the  drug  regimen 
(C&D  Aug  15,  p275). 

What  happens,  however, 
when  I  phone  the  doctor  with 
my  concerns.  A  dismissive  gut 
reaction  of  "they  have  been 
taking  them  for  years,  no 
problem".  No  problem  that  is 
clinically  significant  but 
niggling  side  effects  which  at 
first  a  patient  may  complain  of, 
but  which  quickly  become 
forgotten  and  a  new  state  of 
"unwell"  is  established  as  the 
base  line  for  further  treatment. 

Instead  of  dismissing  the 
problem  the  doctor  should 
thank  me  for  my  intervention 
and  either  confirm  that  the 
patient  is  being  properly 
monitored,  or  act  upon  the 
information  and  ensure  that 
the  patient  is  recalled  for 
further  investigation.  That 
should  be  the  relationship 
between  professionals.  The 
reality  is  often  very  different. 


Topical 

REFLECTIONS 


315 


Death  after  ecstasy 


There  has  recently  been  an 
increase  in  cases  of  severe  toxicity 
following  recreational  misuse  of 
"ecstasy",  according  to  the 
National  Poisons  Unit  at  Guys 
Hospital.  And  different  toxicities 
to  the  drug  may  also  be  emerging 
because  of  the  circumstances  in 
which  it  is  misused. 

Reporting  in  this  week's 
Lancet,  the  authors  say  that 
among  seven  fatalities,  the 
pattern  of  toxicity  included 
hyperthermia,  convulsions, 
intravascular  coagulation  and 
acute  renal  failure.  Death  was 
probably  due  to  heatstroke. 

These  toxicities  may  be  related 
both  to  the  potential  of  the  drug 
to  alter  thermoregulation,  and  to 
the  circumstances  of  misuse. 

Most  of  the  serious  toxicities 


occured  when  ecstasy  was  taken 
as  a  mood  enhancer  and  "dance 
drug"  at  crowded  clubs  and 
"raves".  At  these  venues, 
sustained  physical  activity  (which 
may  itself  be  an  effect  of  the 
drug),  high  ambient 
temperatures,  and  inadequate 
fluid  replacement  could  all 
reduce  heat  loss  and  potentiate 
ecstasy's  effect  on 

thermoregulatory  mechanisms, 
leading  to  hyperthermia. 

Although  the  doses  used  were 
difficult  to  establish,  the  authors 
say  that  in  most  cases  only  a  few 
capsules  or  tablets  were  taken,  so 
the  pattern  of  toxicity  did  not 
seem  to  be  a  result  of  overdose. 
Most  cases  initially  had  mild 
symptoms,  such  as  agitation, 
sweating,    dilated    pupils  and 


tachycardia. 

The  nature  of  the  long-term 
adverse  effects  of  ecstasy  on  the 
brain  and  mental  function 
remain  unknown.  But  the 
frequency  of  hepatoxicity  seems 
to  be  increasing,  perhaps  related 
to  repeat  exposure  to  the  drug  as 
the  number  of  long-term  users 
increases.  The  authors  suggest 
that  a  history  of  ecstasy  misuse 
should  be  sought  in  young  people 
presenting  with  unexplained 
jaundice  or  hepatotoxicity. 

Although  misuse  of  ecstasy  has 
caused  deaths  in  the  US,  these 
have  mainly  been  from  cardiac 
arrythmias.  In  the  UK,  ecstacy 
(3,4-methylenedioxymethamphet- 
amine,  MDMA)  has  been  listed 
since  1977  as  a  class  A  drug  under 
the  Misuse  of  Drugs  Act. 


Female  condom  welcomed 
but  refinements  needed 


Family  planning  researchers 
have  welcomed  the  female 
condom  Femidom,  due  to  be 
launched  in  the  UK  later  this 
year,  but  have  highlighted  the 
need  for  further  research  and 
development. 

A  study,  conducted  by  the 
Margaret  Pyke  Centre  in  London 
and  published  in  The  British 
Journal  of  Family  Planning  (July) 
showed  the  contraceptive  had 
produced  a  high  initial  level  of 
interest  among  women.  But  a 
study  of  Femidom's  use  among 
106  women  pointed  to  a  high 
drop  out  rate  (56  per  cent),  for  a 
variety  of  method  acceptability 
reasons. 

"Although  the  majority  of 
study  participants  did  not  find  the 
product  acceptable,  we  can 
confirm  the  existence  of  a 
sub-population  of  sexually  active 
couples  who  liked  this  new 
contraceptive  and  if  it  were 
available  would  continue  to  use 
it,"  say  the  authors. 

"The  infrequency  of  Femidom 
rupture,  the  reports  of  less  loss  of 
sensitivity  compared  to  a  male 
condom,  and  the  positive  findings 
in  two  subgroups  of  longer  term 
users,  encourage  us  to  welcome 
this  new  method  and  to  support 
further  research  and 
development." 

Experience  of  the  trial  has 
prompted  the  authors  to  suggest 
that  the  manufacturers  explore 


the  possibility  of  changing  the 
physical  design  of  the  present 
Femidom  model,  especially  the 
inner  and  outer  rings.  It  may  also 
prove  necessary  to  market  more 
than  one  length  of  the  device, 
they  say,  and  to  improve 
lubrication. 

Although  27  out  of  31  "longer 
term"  users  reported  no  insertion 
difficulties,  others  had  reported 
some  problems  after  just  one 
month  of  the  study.  The 
manufacturer's  fully  illustrated 
leaflet  will  be  essential  for  its  over 
the  counter  sale,  say  the  authors. 

"Our  experience  suggests  that 
women  should  be  advised  in 
addition,  if  they  wish  to  change 
from  non-intercourse  related, 
highly  effective  methods  like  oral 
contraception  and  intrauterine 


devices,  to  try  out  the  Femidom 
method  on  a  few  occasions  to 
determine  whether  they  find  it 
acceptable  before,  rather  than 
after,  abandoning  their  current 
method." 


Sunlight  and  brittle  bones 


The  perils  of  sunbathing  are  well 
known,  but  research  in  the 
British  Medical  Journal,  (August 
1)  has  now  suggested  that  it  may 
help  prevent  osteoporosis. 

The  authors  examined  the 
relationship  between  bone 
density  and  indices  of  calcium 
metabolism  in  middle-aged 
women.  Their  findings  suggest 
that  parathyroid  hormone  and 
25-hydroxyvitamin  D  levels 
influence  bone  density  and  the 
role  of  vitamin  D  in  osteoporosis 


should  not  be  neglected. 

An  increase  in  serum  vitamin 
D  concentration  of  40  nmol/1  — 
produced  by  sunlight  exposure  of 
the  face,  lower  arms  and  legs  for 
half  an  hour  a  day  —  could  lead  to 
a  5  to  10  per  cent  increase  in  bone 
density.  The  authors  say  this  is 
not  likely  to  appreciably  increase 
the     risk    of    skin  cancer. 

Alternatively,  increasing  the 
daily  adult  vitamin  D  intake  from 
the  current  mean  of  100IU  to 
400IU  would  have  the  same  effect. 


SCRIPT  SPECIALITIES 


Fluvirin  discounts 

Unichem  has  Fluvirin  syringe 
0.5ml  on  offer  until  October  31. 
Quantities  of  10-49  are  reduced 
15  per  cent  at  £4.32  each;  50-99 
down  20  per  cent  to  £4.07  each, 
and  orders  of  100  or  more  gain  a 
25  per  cent  discount  to  £3.83. 
Unichem.  Tel:  081  391  2323 

Pentran  launch 

APS  phenytoin  tablets  are  being 
discontinued  and  relaunched 
under  the  Berk  label,  branded 
"Pentran"  (50mg,  500,  £8.02; 
lOOmg,  1000,  £19.32,  both  prices 
trade).  Berk  Pharmaceuticals, 
Tel:  0274  690696 

Lagap  Flucloxacillin 

Lagap  have  re-introduced 
flucloxacillin  capsules 
(250mg,  100,  £4.59;  500mg,  100, 
£9.61,  both  prices  trade).  Lagap 
Pharmaceuticals  Ltd.  Tel:  0420 
478301 


Migraine 
sufferers  go 
it  alone 

The  majority  of  migraine 
sufferers  are  totally  unaware  of 
medication  that  would  help 
prevent  future  attacks,  have 
never  seen  a  hospital  specialist, 
and  feel  their  GP  lacks 
understanding  about  migraine,  a 
new  survey  has  revealed. 

The  survey,  involving  3,000 
members  of  the  British  Migraine 
Association,  showed  that  most 
migraine  sufferers  managed  their 
own  symptoms,  with  a  large 
number  of  OTC  headache 
preparations  obtaining  very 
variable  results.  Two  thirds  of 
sufferers  had  never  consulted  a 
hospital  specialist  and  less  than 
one  in  five  consulted  their  family 
doctor  quarterly  or  more. 

Those  surveyed  had  an  average 
of  28  years'  history  of  migraine 
attacks.  Most  suffered  attacks 
each  month,  although  some 
experienced  attacks  every  couple 
of  weeks  and  some  every  two  to 
three  months. 

"The  lack  of  effective 
preventative  medication 
prescribed  and  the  extent  of 
disability  reported  by  migraine 
sufferers  show  that  migraine  is 
being  seriously  under-treated  in 
Britain,"  the  survey  concludes. 
"Patients  are  being  denied  the 
chance  to  try  preventative 
therapies  which  could 
revolutionise  their  lives." 


For  TANDEXQ  call"(jhd> 

Dental  Hygenius 


Customer  Service  Hotline  0^4  442446 


GROUP 
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NEW  PRO 
NEW  MARKE 
NEW  MONEY 


Rappell  is  revolutionary.  It's 
creating  a  new  market  for  you  and 
an  extra  profit  opportunity. 
Rappell  isn't  another  headlice 
treatment.  It's  the  first  and  only 
highly  effective  headlouse  repellent 
for  people  who  never  want  to  get 
headlice.  Its  light  fragrant  fine  mist 
spray  will  attract  new  customers 
who  simply  wish  to  protect  their 
families,  as  well  as  those  wishing  to 

 SUPPORTED  BY 

V2  MILLION  NATIONAL 
PRESS  LAUNCH 


USER  FRIENDLY 
PUMP  SPRAY  ACTION 


Bappell 

HEAD  LOUSE 
REPELLENT 


avoid  further  trouble. 

And  with  a  major  new  press 
launch  and  a  UK  epidemic  about  to 
break,  they'll  be  attracted  towards 
your  premises  soon. 

Remember,  Rappell  is  in  a  new 
class  of  its  own.  Recommend  it  on 
its  own  or  together  with  a  treatment 
and  stock  up  now  before  the  next 
headlice  outbreak  in  your  area. 


Charwell  Pharmaceuticals  Ltd., 
Alton,  Hants,  UK.  Tel:  0420  84801 


Rappell  is  a  registered  trademark. 


.-92-2 


ATTRACTING  CUSTOMERS.  REPELLING  HEADLICE 


Counterpoints 


Merovit:  a  first  for 
sore  throats 


Merrell  Dow  have  a  new 
addition  to  their  range  of 
anti-bacterial  sore  throat 
lozenges  —  Merovit, 
aimed  at  sore  throats 
caused  by  colds. 

Merovit  (24X1.67)  is 
said  to  be  the  first 


pharmacy  only  vitamin  C 
throat  lozenge.  Each 
blackcurrant-flavoured 
lozenge  contains  125mg 
vitamin  C  and  1.4mg 
cetylpyridium  chloride. 

Merovit  lozenges  are 
suitable  for  adults  and 


children  over  six  years  of 
age.  One  lozenge  should 
be  dissolved  slowly  in  the 
mouth  every  three  hours 
as  required.  No  more  than 
eight  should  be  taken  in 
24  hours. 

Merrell  Dow  say  vitamin 
C  products  have  shown  26 
per  cent  growth  in  three 
years.  Every  day,  one  in 
ten  people  has  a  sore 
throat,  and  12.5  million 
adults  will  buy  lozenges 
this  Winter. 

Merovit  is  the  fourth 
addition  to  the  company's 
range  of  sore  throat 
lozenges.  The  range  has 
been  repackaged  with 
stronger  product 
differentiation  and  clearer 
explanation.  The  company 
says  the  lozenge  shape  is 
now  more  palatable,  and 
the  flavours  have  been 
improved  for  a  cleaner, 
fresher,  more  consistent 
appeal.  Marion  Merrell 
Dow.  Tel:  081-848  3456. 


September  relaunch 
for  new  look  dual 
action  TCP 


TCP  liquid  is  being 
relaunched  in  September 
with  a  new  "dual  action" 
formulation  and  new 
packaging. 

Arthur  McCarten  of 
Chemist  Brokers  says  the 
product  remains  essentialy 
the  same:  a  combination  of 


Robinson  join  Vitabiotics  with 
supplements  for  women 


Robinson  Healthcare  have 
joined  with  Vitabiotics  Ltd 
to  launch  a  range  of  three 
nutrient  supplements 
targeted  at  women. 

Premence  for 
pre-menopausal  women, 
and  Menopace  for 
menopausal  women,  have 
been  formulated  to  give 
women  "a  little  extra  help" 
at  the  times  when  they 
need  it  most. 

Premence  (30  capsules, 
£4.95)  includes  the 
cofactors  zinc,  magnesium 
and  vitamin  B6,  said  to  aid 
the  body's  own  natural 
production  of  gamma 
linolenic  acid  from 
polyunsaturates  in  the 
diet.  The  formulation  also 
contains  iron,  vitamin  B12 
and  folic  acid. 

Menopace  (30  capsules, 
£4.95)  provides  22 
nutrients  including 
vitamin  E,  selenium, 
chronium,  boron,  vitamin 
D,  vitamin  B6,  zinc  and 
magnesium. 

Also  included  in  the 
range  is  Osteocare  (30, 
£2.95),  containing  three 
types  of  calcium  with 
cofactors  magnesium,  zinc 


and  vitamin  D. 

The  range,  in  delicate 
blue  and  pink  boxes  with 
simple  graphics,  will  have 
£300,000  of  consumer 
advertising  support 
starting  in  November. 


Robinson  Healthcare  say 
the  demand  for  products 
like  Premence  and 
Menopace  is  forecast  to 
grow.  More  women  are 
becoming  aware  of  the 
value  a  balanced  intake  of 


nutrients  can  bring  at 
critical  times  in  their 
monthly  and  menopausal 
cycle.  And  demographic 
changes  will  result  in 
about  19  per  cent  more 
women  entering  the  prime 
menopausal  age  of  45  to 
54,  says  the  company. 
Robinson  Healthcare.  Tel: 
0246  220022 


Simply  a 

novelty 

pack 

Novelty  packaging  for 
Macdonald's  Simply  Gentle 
cotton  wool  brand  is 
available  on  the  super 
economy  roll  (350g). 

It  is  a  colour  sleeve 
which  slips  over  the 
standard  drawstring  bag 
and  features  a  "Little 
Angel"  cut-out  for 
colouring  and  decorating. 

Limited  stocks  will  be 
available  from  wholesalers 
from  September.  All  orders 
for  350g  rolls  will  be 
despatched  with  sleeves 
after  that  date.  Each  outer 
of  24  includes  a  "Little 
Angel"  shelf  wobbler. 
Macdonald  &  Taylor  Ltd. 
Tel:  061-627  3848. 


Oral-B  Laboratories  have  launched  an  £800,000  national 
television  advertising  campaign  for  their  Indicator 
toothbrush  and  dental  floss  brand.  The  campaign  breaks 
this  week  and  runs  until  mid-September.  The 
advertisement  builds  on  the  success  of  the  Oral-B  Indicator 
toothbrush  which,  the  company  says,  has  earned  a  6  per 
cent  brand  share  in  a  £66  million  market  since  its  launch 
last  Summer.  It  will  be  the  first  time  a  dental  floss  brand 
has  been  TV  advertised,  say  Oral  B  Laboratories.  Tel:  0296 
432601. 


halogenated  phenols  and 
phenols. 

However,  the  new 
formulation  is  said  to  be  a 
more  effective  germ  killer 
in  terms  of  speed  of  action 
rather  than  spectrum. 

Glycerol  has  been 
included  to  provide 
additional  soothing 
properties  for  the 
treatment  of  sore  throats, 
an  indication  for  TCP. 

The  new  packaging 
retains  the  characteristic 
aquamarine  and  lime 
green  labelling  but  now 
features  a  human  torso. 

Mr  McCarten  says  the 
body  on  the  label 
emphasises  the  fact  that 
TCP  is  only  used  in  or  on 
the  body. 

The  "dual  action"  on 
the  labelling  highlights  the 
antiseptic  and  anaesthetic 
action  of  the  liquid. 
Although  TCP  has  always 
offered  pain  relief  this  has 
never  been  made  a  feature 
of  before. 

TCP  liquid  is 
recommended  for  use  in  a 
wide  variety  of  conditions, 
including  sore  throats, 
cuts,  grazes,  burns,  stings, 
spots  and  mouth  ulcers. 

It  can  be  diluted  with 
water  for  use  as  a  gargle  or 
application  to  the  skin. 
The  Winter  campaign, 
beginning  in  December, 
will  focus  on  the  use  of 
TCP  for  sore  throats  and 
will  feature  the  new  packs. 
The  new  packs  will  be 
phased  in  over  the  next 
few  weeks.  Chemist 
Brokers,  Division  of  Food 
Brokers  Ltd.  Tel:  0705 
219900. 
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Our  continuing  £3  million  support  package  has  now  helped 
make  Nicorette  one  of  the  biggest  selling  Pharmacy-only 
brands  in  the  UK*. 

What's  more,  the  sales  generated  from  every  Nicorette  shelf 
facing  make  other  famous  name  OTC  brands  appear  small 
by  comparison. 

Build  up  your  Nicorette  display  today  and  give  your  sales  a 
major  face  lift .  Contact  your  OTC  Kabi  Pharmacia 
representative  or  local  wholesaler  now! 

NICORETTE:  YOUR  NO.1  CHOICE 
IN  SMOKING  CESSATION 


Addis  strengthen 
sunglasses  line  up 


Addis  claim  to  have  "vastly 
strengthened"  their 
sunglass  business  in  the 
pharmacy  sector  with  the 
launch  this  season  of  the 
Optico  range,  priced  to 
compliment  the  premium 
Samco  by  Mazzucchelli 
line. 

For  1993  retail  prices  on 
Optico  will  remain 
unchanged  with  the  core 
range  retailing  from  £5.99 
to  £9.99.  Accessories 
include  safety  cords, 
clip-ons  and  Reactolite 
lenses. 

Special  promotional 
prices  are  on  offer  on  the 
Rapide  and  Sprint  ranges. 
There  are  seven 
pre-selected  parcels  to 
chose  from.  Illuminated 
floor  stands  come  free  with 
12  dozen  sunglasses,  while 
six  dozen  qualify  for  a  free 
counter  stand. 

This  year's  sale  or 
return  option  will  operate 
once  again  in  1993  to  give 
stockists  the  opportunity 
to  trade  at  virtually  no 
risk,  say  Addis. 

Aimed  at  the  higher 
class  of  pharmacy,  Samco 
by  Mazzucchelli  boasts  two 
new  specialist  ranges  for 
1993  to  sit  next  to  the 
Graphite  Driving  +  lenses. 

The  Melanin  lens  for 
natural  protection  has 
synthetic  melanin  blended 
into  the  lenses  "to  mimic 
nature's  own  strategy  for 
protecting  against  harmful 
rays,"  say  Addis. 

Melanin  lenses  are 
claimed  to  cut  out  all  UVB 
and  UVA  rays  and  high 

New  teats 
from 
Tommee 
Tippee 

Tommee  Tippee  have 
launched  a  collection  of 
soothers  in  strong  colours 
and  designs,  complete  with 
their  own  handy  hygienic 
covers. 

The  soothers,  which 
come  in  rattle  style  at 
£0.99  and  with  an  oval 
shield  at  £1.29,  have  latex 
teats  and  can  be  steam 
sterilised. 

The  snap-on  version  of 
the  soother  is 
made-to-measure  and 
covers  the  whole  back  of 
the  shield  as  well  as  the 
teat  providing  added 
protection  from  dirt  and 
germs.  Jacke! 
International  Ltd.  Tel: 
071-637  2621. 


energy  blue  light,  but  let 
through  low  energy  blue 
and  the  rest  of  the  visible 
spectrum  unaltered. 

Pro-active  light  sensitive 
lenses  are,  say  Addis,  the 
latest  photochromic  lens. 
Based  on  the  CR39,  they 
are  a  proper  sunglass  lens 
when  unactivated  (as 
opposed  to  other 
photochromies  which  start 
off  clear). 

Pro-active  lenses  go 
even  darker  in  the  sun  and 
are  intended  for  people 
spending  a  great  deal  of 
time  outdoors. 


The  1993  collection 
starts  at  £10.50  retail  and 
rises  to  £49. 

There  are  six 
pre-selected  parcels  to 
chose  from  including  the 
specialist  lens  types  and 
free  display  stands  with 
qualifying  volume. 

All  Samco  by 
Mazzucchelli  and  Optico 
conform  to  British 
Standards.  A  number  of 
Samco  products  were 
recently  voted  "best  buys" 
by  Which?  magazine. 
Addis  Ltd.  Tel:  0992 
584221. 


Sudocrem  appears  in 
the  Press 


The  recently  introduced 
Sudocrem  lotion  will  be 
supported  by  an 
advertising  campaign  in 
the  mother  and  baby 
Press,  starting  in 
September  and  running 
through  to  the  middle  of 
next  year. 

Sample  offers  are  also 
being  placed  in  mother 


and  baby  titles  as  part  of 
an  extensive  PR  campaign. 

Sudocrem  baby  lotion  is 
featuring  in  a  sampling 
campaign  in  the  Bounty 
mother-to-be  bag,  with 
500,000  samples  being 
distributed.  Point  of  sale 
material  is  available  from 
representatives.  Pharmax 
Ltd.  Tel:  0322  550550. 


Konica  shaves  Big 
Mini  in  restyling 


Konica  have  shaved  2mm 
off  the  width  of  their  Big 
Mini  35mm  camera.  And 
the  restyling  exercise  has 
also  included  a  number  of 
new  features  for  the 
successor  to  the  A4. 

A  pre-flash  mode  has 
been  added  for  red  eye 
reduction,  and  the  new  Big 
Mini  302  has  a  double 
helicoid  lens  for  greater 


stability,  strength  and 
focus  accuracy. 

The  Big  Mini  is  now  two 
fifths  of  the  size,  less  than 
half  the  weight  and 
features  a  sharper  AF 
system  than  the  original 
C35.AF  launched  by  the 
company  in  1977.  The 
camera  retails  at  £99.99. 
Konica  UK.  Tel:  081-751 
6121. 


Lasting  Colour  offers 
from  Cutex 


Cutex  are  offering 
customers  the  chance  to 
sample  their  Lasting 
Colour  shades  range  for 
lips  and  nails  with  the 
introduction  of  Match 
Makers. 

Under  the  promotion  six 
shades  of  Lasting  Colour 
lipstick  are  packaged  with 
matching  7ml  Lasting 
Colour  nail  polish  for 
£3.49. 

Normally  the  lipstick 


alone  costs  £2.99. 

The  Match  Maker  shades 
are  South  Sea  Pearl 
(frosted  pink),  Tunisian 
Silk  (pink-lilac),  Seville 
Orange  (gold-shot 
tangerine),  Florida  Tan 
(golden  tan),  Rose  Garnet 
(rich  cranberry),  and  Capri 
Chintz  (rose-pink). 

The  promotion  will 
begin  in  September. 
Rirnmel  International  Ltd. 
Tel:  071-637  1621. 


New  Autumn  shades 


Two  new  ranges  for 
Autumn  have  been 
introduced  by  Christian 
Dior.  The  Demi-Teintes 
range  includes  Poudre 
Plus  Fine  (£20.00)  in 
Apricot  Beige,  Blush  Final 
(£18.50)  in  Accent,  a  deep 
rosewood,  and  lipstick 
(£10.50)  and  nail  enamel 
(£9.30)  in  Rosewood  (rosy 
beige),  Mauve  Rose  (bluish 
pink),  Autumn  Rose 
(rustish  pink),  and  Wild 
Rose  (deep,  violet  pink). 

The  eye  make-up  range, 
Effets  d'Ombre,  is  designed 


in  three  colour  groupings 
Blues  and  Black,  Browns 
and  Blue  and  Pinks  and 
Brown,  with  a  selection  of 
shadows,  a  highlighter  and 
an  accent,  all  of  which 
costs  £25. 

Also  new  is  the  Styliner 
Accent  (£19.50),  an 
eyeliner  brush,  available  in 
black,  and  a  range  of  matte 
lipsticks,  Rouge  Accent, 
which  are  available  from 
the  beginning  of  October. 
Parfums  Christian  Dior 
(UK)  Ltd.  Tel:  0273 
515021. 


On  TV  Next  Week 


GTV  Grampian  C4  Channel  4 

B  Border  U  Ulster 

BSB  British  Sky  G  Granda 

Broadcasting  AAnglia 

C  Central  TWS  South  West 

CTV  Channel  Islands  TTV  Thames 
LWT  London  Weekend  Television 


TV-am  Breakfast 
Television 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Brut: 

All  areas  except  CTV,  LWT,  TTV,  TVS,  TV-am 

Colgate  Great  Regular  Flavour:                       All  areas 

Colgate  Plax: 

All  areas 

Dettol: 

All  areas  except  LWT 

Disprin: 

GTV,  STV,  B,  G,  Y,  C,  TVS,  C4 

Dove: 

All  areas 

Forward  Follow-on  Milk:  TV-am 

Listerine: 

All  areas  except  G,  C,  A,  CTV,  TSW,  LWT,  TT 

Maws: 

All  areas 

Migraleve: 

All  areas 

Nurofen: 

All  areas 

Once: 

All  areas 

Optrex: 

All  areas  except  GTV,  STV,  LWT,  C4,  TV-am 

Oral-B  Indicator  and  dental  floss:                    All  areas 

Oxy: 

All  areas 

Rap-eze: 

A,  TVS,  LWT,  TTV,  C4 

Remegel: 

All  areas 

Rennie: 

GTV,  G,  Y,  C,  TSW,  C4 

Salon  Selectives: 

GTV,  STV,  B,  Y,  TT,  C4 

Savlon: 

All  areas  except  LWT 

Sensodyne: 

GTV,  U,  STV  G,  BskyB 

Setlers  Turns: 

All  areas 

Wisdom  Reflex: 

C,  A,  TVS,  TV-am,  BskyB 

Wrigley's  Extra  &  Orbit:                             All  areas 
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Sales  of  SMA*  Ready-toFeed  are  hotting  up.  As  the 
weather  gets  warmer  and  mothers  get  out  and  about, 
more  and  more  discover  the  convenience  and  quality  of 
liquid  SMA,  in  go-anywhere,  feed- 
anywhere  cartons. 

SMA  Ready-to-Feed  does  away  with 
mixing  up  powder  feeds.  The  250ml  size 
provides  a  handy  trial  pack  and  is  perfect 
for  days  out.  The  larger  one  litre  carton 
contains  a  whole  day's  feed  and  is  the 
ideal  size  for  full  time  use. 

Since  its  launch  in  1988  SMA  Ready- 
to-Feed  has  built  a  totally  new 
market.  And  in  spite  of 
imitations  still  enjoys  almost 
90%  of  all  liquid  sales. 

This  year  sales  are  expected 
to  reach  record  levels.  With 
premium  prices  over  powder 


•>7  /> 
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and  the  need  for  increased  frequency  of  purchase, 
SMA  Ready-to-Feed  brings  more  store  traffic,  revenue 
and  profit  to  your  baby  milk  business. 

SMA  Ready-to-Feed  is  being  supported  by 
a  comprehensive  publicity  and  promotional 
programme.  So  stock  up  now  and  watch 
those  mothers  pouring  in. 

IMPORTANT  NOTICE 
Breastmilk  is  best  for  babies  Infant  formula  is  intended  to  replace 
breastmilk  when  mothers  do  not  breastfeed  Good  maternal  nutrition  is 
important  for  preparation  and  maintenance  of  breast  feeding.  Introducing 
partial  bottle  feeding  could  negatively  affect  breast  feeding  and  reversing  a 
decision  not  to  breastfeed  is  difficult.  Professional  advice  should  be  followed  on 
infant  feeding  Infant  formula  should  be  prepared  and  used  as  directed 
Unnecessary  or  improper  use  of  infant  formula  may  present  a  health  hazard. 
Social  and  financial  implications  should  be  considered  when  selecting 
■  ,  a  method  of  infant  feeding 
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YOUR  LIQUID  ASSET 


SMA  NUTRITION,  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berks  SL6  OPH.  Tel:  0628  660633. 


£5m  support  for 
improved  Gold  Seal 


Ever  Ready  is  launching  a 
challenge  to  Duracell's 
dominance  of  the  alkaline 
battery  market  in  the  run 
up  to  Christmas.  The 
company,  with  a  20  per 
cent  market  share 
(compared  to  Duracell's  55 
per  cent),  claims  to  have 
significantly  improved  the 
performance  of  its  Gold 
Seal  alkaline  long  life 
batteries  and,  ahead  of  EC 
regulations,  made  the 
brand  mercury  free. 

From  the  Autumn,  to 
highlight  the  improvement 
an  on-pack  guarantee 
offers  consumers  a  free 
replacement  pack  if  Gold 
Seal  fails  to  last  at  least  as 
long  as  any  other  alkaline 
battery  brand. 

This  and  other 
initiatives  are  being 
promoted  in  a  £5  million 
campaign  that  includes 
television,  radio  and  Press 
advertising  alongside  two 
on-pack  promotions. 

The  performance  of 
Gold  Seal  has  been 
improved  across  the  four 
most  popular  sizes.  Test 
show  improvements  of  at 
least  10  per  cent  and  up  to 


30  per  cent  in  certain 
applications  (the  LRo3 
battery  in  camera 
flashguns). 

To  back  the  long  life 
guarantee,  Forever  Eddy, 


who  made  his  TV  debut 
last  Autumn,  will  be  back 
on  screen  in  October  in  a 
new  £3. 5m  campaign 
running  up  to  Christmas. 
The  long  life  guarantee 
will  also  feature  in  a  radio 
and  poster  campaign. 

From  October  over  one 
million  cash-back  packs 
will  be  distributed. 
Customers  can  collect  any 
three  of  these  promotional 
packs  —  available  on  all 
the  popular  sizes  —  and 
send  in  for  a  £3  cash-back. 
As  well  as  offering  good 
value  to  consumers,  the 
offer  will  also  protect 
retailers'  full  margin,  say 
Ever  Ready. 

In  the  lead  up  to 
Christmas,  packs  of  Gold 
Seal  LR6x4  will  offer  two 
extra  batteries  free.  The 
bonus  packs  will  feature  in 
television  advertising. 

Chemists  and  druggists 
(excluding  Boots) 
currently  have  a  3.5  per 
cent  share  of  the  total 
battery  market,  which  is 
estimated  at  £377m  for 
1992,  say  Ever  Ready. 
Distributors  Unichem  pic. 
Tel:  081-391  2323. 


Muscling 
into  sinks 
and  pipes 

The  Mr  Muscle  household 
range  has  been  extended  to 
include  a  new  sink  and 
pipe  opener,  a  floor 
cleaner  and  a 
multi-surface  polish. 

Formulated  to  clear 
blockages  throughout  the 
house,  Mr  Muscle  Sink  and 
Pipe  Opener  (500ml  £2.09) 
is  heavier  than  water,  so 
sinks  though  standing 
water  to  clear  the 
blockage.  It  is  safe  to  use 
on  most  household  pipes, 
including  plastic. 

The  concentrated  floor 


cleaner  (500ml  £1.45)  and 
the  multi-surface  polish 
(300ml  aerosol  £1.35)  will 
benefit  from  a  £2  million 
support  package  including 


a  national  television 
campaign  from  September 
featuring  Mr  Puny. 
Bristol-Myers  Co  Ltd.  Tel: 
0895  639911. 


Tissue  use 
at  10kg 
per  head 

Consumers  in  the  UK  used 
almost  10kg  of  toilet  and 
household  tissue  per  head 
in  1991.  Retail  sales  of  the 
three  main  household 
tissue  products  —  toilet 
paper,  facial  tissues  and 
paper  towels  —  were 
worth  over  £800m  last 
year,  according  to  a 
Keynote  report  on 
disposable  paper  products. 
Penetration  is  high:  78 
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per  cent  of  adults  regularly 
buy  facial  tissues,  83  per 
cent  of  housewives  use 
paper  towels  and  80  per 
cent  of  parents  buy 
disposable  nappies. 


Facial  wipes  or  moist 
facial  tissues  sales  have 
grown  rapidly.  Disposable 
paper  Products  (£169). 
Keynote  Publications.  Tel: 
081-783  0755. 


Efamol  back  on  TV 


Efamol  evening  primrose 
oil  is  back  on  television 
and  for  the  first  time  will 
be  advertised  in  the 
Thames  TV  region. 

The  campaign  starts  on 
August  24  and  will  run 
until  the  end  of 
September.  "When  Efamol 


has  been  advertised  in  the 
past  we  have  seen  dramatic 
sales  increases,"  says 
group  marketing  manager 
Martin  Last,  adding  that 
the  Thames  area  has  high 
impact.  Britannia  Health 
Products.  Tel:  0737 
773304. 


Libra  are  to  be  re-launched  from  September  with  product 
improvements  and  brighter  packaging.  Libra  Pursepack 
have  been  developed  to  improve  protection,  with  a  leakproof 
barrier  which  extends  on  to  part  of  the  surface  of  the  towel, 
while  the  Libra  panty  liner  has  been  given  a  softer 
coverstock  to  improve  comfort.  The  packaging  has  been 
redesigned  to  reflect  a  more  modern  and  attractive  image. 
Scott  Ltd.  Tel:  0342  327191. 


For  fresher  air  plug 
into  Glade  Plug  Ins 


The  latest  in  air  fresheners 
has  been  launched  under 
the  Glade  brand  name. 

Glade  Plug  Ins  is  a 
straightforward  plug  with 
a  scented  tablet.  When 
switched  on  it  will  keep  a 
room  fresh  at  a  continuous 
level  for  30  days,  claim 
makers  SC  Johnson. 

Plug  Ins  have  no  wires 
or  fuses  and  can  be 
controlled  by  flicking  the 
electrical  socket  switch  on 
or  off.  The  warmer  unit 
(£2.99)  has  been  tested 
and  approved  by  the 
British  Standards 
Institute,  say  Johnson,  and 
is  guaranteed  for  one 
year's  continuous  use. 
Plug  Ins  use  less  than  3p 
of  electricity  a  week,  it  is 
claimed. 

Two  different  fragrance 
tablets  (£1.69  for  two)  are 
available:  country  blossom 
and  meadow  flowers. 

Johnson  are  planning  to 
spend  £750,000  on 


television  advertising  for 
the  product  in  August  and 
September.  The  launch 
will  also  be  backed  by  by 
money-off  coupons  and  a 
cash  back  offer  supported 
by  POS  leaflets. 

A  teaser  campaign  in  the 
national  Press  and 
women's  consumer 
magazines  is  under  way 
with  promotions  and 
sampling  opportunities. 

Product  manager  Sarah 
Reeve  says:  "Historically 
continuous  action  was  the 
largest  air  care  sector,  but 
lack  of  product  innovation 
has  led  to  a  drop  in  the 
value  of  the  market."  Plug 
Ins  will  stimulate  the 
market,  she  says. 

In  the  USA,  the  product 
gained  20.5  per  cent 
volume  share  after  only  12 
weeks  in  the  market,  and 
grew  the  sector  by  34  per 
cent  in  volume  terms. 
Johnson  Wax  Ltd.  Teh 
0276  63456. 


Small 
packs 
from 
Duracell 

Following  consumer 
requests,  Duracell's  zinc 
air  hearing  aid  batteries 
are  now  available  in  blister 
packs  of  three  in  addition 
to  the  dial  size  pack. 

Duracell  is  also  offering 
10  per  cent  free  stock  on  a 
special  display  pre-pack. 

The  stand  comprises  15 
blisters  each  of  the  DA13 
and  DA675,  nine  DA312 
and  six  DA230.  Worth  just 
over  £100  at  retail,  the 
pre-pack  is  on  offer  at 
£49.99  giving  a  43  per  cent 
POR.  Duracell  (UK)  Ltd. 
Tel:  0293  517527. 
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AbbreviaJed_Prestilbing  Information:  For  correct  usage  read  label   Presentation:  Alphosyl  Shampoo  is  a  ,*»a'*i  or**"*  pwiwsecMl        J«  tft 

containing:  Ate  oho  Ire  Ex  troel  of  Coal  To.  5%  w  w  Uses:  Alphosyl  2-ilt-1  Shampoo  it  indicated  for  the  treatment  of  s<aip  di«ord*r«  such  m|  o.-'  rio«rs 
itching  nnd  dandruff  Ooioqe  and  Admmntrotion.  Dse  every  two  or  three  days,  or  at  diteclod  by  the  physiiiaa.  Cont.-j-ir.cjicr.  ^Ont/wgr.vr'.ri* .  Srn>!'i' 
ts  best  avoided  Lrgol  category.  GSl.  PockaB«  Quantities:  Bortlet  a*  20,  125  and  250ml.  Basic  NHS  prices  (RSP'o  in  brar!rAtt|.  tv  n  ,0  4fpJ,  O.  i  'f.'J 
Liceocft;  0034-^ "0052 .  Further  tnformotiQn  and  fvH  prescribing  irtformaiion  can be  obtained  from*  Staff prd-Millar  Limited,  flroadw^rer  Soad,  iVefvy 


ALPH0SYL 


THESE  DAYS  PEOPLE  WANT 
SHAMPOO  &  CONDITIONER 
" IN  ONE  BOTTLE 

(including  the  thousands  with  scalp  problems) 


■NEW' 


Replacing  the  highly  successful  Alphosyl  Shampoo,  Stafford-Miller  have  developed  New  Alphosyl  2-in-I. 
For  sufferers  of  scalp  psoriasis,  dermatitis  and  dandruff,  New  Alphosyl  2-in-I  is  the  first  specialist  treatment  to 
combine  shampoo  and  conditioner  in  one  convenient  bottle. 

Customers  with  scaly  scalp  problems  want  effective  products  that  also 
allow  them  to  have  the  benefits  of  combination  shampoos,  just  like  anyone 
else.  New  Alphosyl  2-in-I,  with  all  the  strength  of  coal  tar  in  a  formula  which 
leaves  the  hair  shiny  and  easy  to  manage,  lets  them  do  just  that. 

So  stock  up  now  and  recommend  the  specialist  scalp  treatment  that's 
setting  the  trend. 

For  your  free  copy  of  the  Scalp  Disorder  Educational  Aid  write  to: 
The  Professional  Relations  Officer,  Stafford-Miller  Ltd.,  Broadwater  Road, 
Welwyn  Garden  City,  Herts  AL7  3SP. 


ALPHOSYL 

7  IN  1 


5%  CO  ALTAR 


YOU'LL  BE  SELLING 
MORE  THAN  I  OR  2 


Canderel  brush  up 
with  Signal 


The  low  calorie  sweetener 
Canderel  from  Searle  has 
joined  forces  with  Elida 
Gibbs'  Signal  toothpaste  to 
offer  customers  a  free 
dental  care  kit. 

The  promotion  appears 
on  jars  of  Canderel 
Spoonful,  with  one  token 
on  the  40g  size  and  two 
tokens  on  the  75g  size. 

Customers  collecting 
three  tokens  can  send  off 
for  a  dental  care  kit 
containing  a  50ml  tube  of 
Signal,  a  toothbrush,  a 
guide  to  dental  care  and  a 
pack  of  Canderel  tablets 
(50).  The  kit  comes 
complete  with  a  toiletry 
bag.  The  on-pack 
promotion  will  run  while 
stocks  last. 

"Since  the  publication 
of  the  Committee  on 
Medical  Aspects  of  Food 
Policy  report  in  July  1991, 
health  conscious  families 
should  be  looking  to 


reduce  their  sugar  intake,' 
says  Laurence  Smith, 
marketing  controller  at 
Searle. 

The  report  advised  that 
refined  sugars  should 
contribute  no  more  than 


10  per  cent  of  calories  in 
the  diet,  ie.  no  more  than 
60g  (approximately  12 
teaspoons  per  day)  from  all 
sources.  Searle  Consumer 
Products.  Tel:  0494 
521124. 


Romantic  Autumn 
shades  from  Sensiq 


Sensiq  have  introduced  a 
collection  of  eye  make-up 
under  the  title  Shades  of 
Romance. 

Perfect  Shadow  liner 
(£4.50)  consists  of  two  soft 
matte  shadows  plus  a 
creamy  powder  liner  to 
help  accurately  define,  line 
and  shade  the  eye. 

Dermatologically-tested 
and  fragrance  and 
lanolin-free,  the  Perfect 
Shadow  liner  is  available 
in  Shades  of  Grey  (dark 
grey,  deepest  charcoal  and 
slate)  and  Shades  of  Brown 
(mocha,  bitter  chocolate 
and  soft  brown). 

The  shadow  is  presented 
with  a  double-ended 
applicator  in  a  clear-lidded 
compact  sporting  the 
Sensiq  speckled  livery  and 
silver  graphics. 

Pure  Performance 
mascara  with  protein 
(£3.25)  is  a  creamy 
mascara  enriched  with  silk 
protein  to  protect  and 
condition  while  colouring 
lashes. 


Designed  with  a 
specially  developed 
hollow-fibre  brush  for 
building,  lengthening  and 
separating  lashes,  the 
mascara  is  lanolin, 
fragrance  and  fibre-free. 

It  comes  in  a  slimline 
silver-grey  oval  barrier 
with  silver  cap  and 
graphics  and  is  available  in 
Rich  Ebony,  Barely  Black 
and  Deep  Mocha. 

To  compliment  the 
Shades  of  Romance  launch 
Sensiq  have  devised  a 
consumer  gift-with- 
purchase  offer. 

For  every  £10  spent  on 
Sensiq  cosmetic  products, 
included  in  which  must  be 
a  Perfect  Shadow  liner,  a 
romantic  novel  from 
Penguin  Books,  worth  up 
to  £5.99,  is  available  free  of 
charge. 

A  six-page  leaflet 
featuring  the  collection 
and  special  offer  is 
available  for  POS  use. 
Sensiq  Cosmetics.  Tel: 
071-4091413. 


LETTERS 


Pay  and 
professional 
survival:  a  new 
pressure  group 
rises 

I  would  like  to  use  your 
columns  once  again,  this  time 
to  thank  all  the  pharmacists 
who  have  sent  letters  of  support 
or  phoned  me  with  their  name 
and  Royal  Pharmaceutical 
Society  registration  numbers. 
Since  my  letter  was  published 
(C&D  August  8,  p239)  replies 
have  come  from  all  over  the 
country,  north  and  south. 

The  gist  of  these  letters  and 
telephone  conversations  with 
my  dear  colleagues  is  that  there 
seems  to  be  an  interest  in  the 
formation  of  a  pressure  group, 
made  entirely  of  community 
pharmacists  and  with  the  single, 
common  goal  of  protecting  the 
future  of  community  pharmacy. 
The  aim  of  such  a  group  would 
be  to  represent  the  full  views  of 
its  community  pharmacist 
members. 

With  enough  members,  we 
will  have  a  loud  enough  voice  to 
demand  full  representation  of 
our  views  in  the  various 
organisations,  committees,  and 
the  government  departments 
which  decide  all  our  future  pay 
settlements.  These  views  would 
include  the  need  for  fair 
payment  for  all  our  professional 
fees  and  the  disposal  of  all  types 
of  discounts  etc  (see  my  letter  of 
August  8). 

It  is  about  time  that  our 
paymasters  woke  up  and  realised 


that  we  are  professionals  and,  as 
such,  we  require  realistic 
payments. 

Therefore,  if  you  are 
interested  and  would  like  to  add 
your  voice  to  this  campaign,  or 
even  suggest  a  name  for  it  — 
my  personal  favourite  is  RIP  or 
"Rescue  the  Independent 
Pharmacy"  —  please  don't 
hesitate  to  write,  phone  or  fax 
me,  even  if  it  is  just  to  give  your 
name  and  RPSGB  registration 
number. 

If  we  do  nothing  now,  our 
paymasters  will  soon  deliver  the 
final  nail  in  our  coffin.  Every 
single  one  counts.  Please  pass 
this  information  to  other 
community  pharmacy 
colleagues,  as  the  more  names 
we  collect  the  louder  will  be  our 
collective  voice. 


Hassan  Argomandkhah 

1  Green  Lawn, 
Huyton 

Liverpool  L36  1YA 
Tel/fax  051-487  7618 


PSNC:  has  it  lost 
faith  with 
contractors? 

Now  that  the  High  Court  has 
told  us  that  the  role  of  the 
Pharmacy  Review  Panel  is 
"much  demised",  maybe  the 
PSNC  should  consider  if  its  role 
is  likewise  affected. 

Chairman  David  Sharpe  says 
that  he  will  be  seeking  a 
meeting  with  the  Health 
Secretary  to  discuss  the 


situation  over  the  next  few 
months.  Meanwhile  more 
months  pass  by  with  reduced 
cashflow  while  we  await  another 
enforced  settlement.  Surely  a 
meeting  with  Virginia 
Bottomley  could  have  been 
scheduled  for  the  week 
following  the  court  hearing  thus 
removing  any  further  delay. 

It  is  time  PSNC  woke  up  to 
the  sad  but  true  fact  that  it  has 
lost  its  real  negotiating  power, 
and  possibly  any  respect  from 
within  the  Department. 
Community  pharmacists  can  no 
longer  sit  back  and  await  their 
demise.  They  must  act  now  by 
making  their  views  known.  The 
time  has  now  arrived  for  a  new 
system  of  negotiation  with  the 
actual  remuneration  committee 
being  made  up  of  pharmacy 
contractors. 

As  Mr  Sharpe  states,  the 
reduction  for  the  Tariff  price  of 
generics  was  inevitable.  This 
extra  income  which  pharmacists 
previously  enjoyed  only  served 
to  make  the  low  dispensing  fees 
bearable.  Yes!  Let's  have  an 
accurate  Drug  Tariff,  but  let's 
also  have  a  fair  professional  fee 
for  a  professional  service. 

Apparently  the  costs  of  the 
court  case  will  be  in  the  region 
of  £100,000.  One  of  my 
colleagues  laughingly  suggested 
it  might  have  been  better  spent 
as  a  £10  Christmas  bonus  per 
contractor!  What  a  sad  joke! 
PSNC  has  asked  for  our  total 
support,  but  to  many  of  us  it 
seems  to  have  lost  faith. 

One  can  only  agree  with  Dr 
K.  Watson  (Letters  last  week), 


who  highlights  Mr  Justice 
Jowitt's  comments,  virtually 
saying  that  the  PSNC  has 
prejudiced  it's  own  case;  and 
with  Mr  Argomandkhah's  letter 
(C&D  August  8).  Surely  the 
time  has  come  for  community 
pharmacists  to  join  forces  and 
tell  our  monopoly  employer  that 
we  will  not  be  trampled  on 
anymore. 

There  is  great  potential  for 
many  of  the  extended  roles,  but 
let  us  first  negotiate  a 
professional  fee  worthy  of  our 
role  and  responsibilities. 

David  I.  Sevage 

Merseyside 


Licensing  the  way 
ahead  for  herbals 
—  and  the  rest! 

As  an  avid  reader  of  Chemist  & 
Druggist  and  always  of  Xrayser's 
column,  I  find  many  things  of 
interest.  I've  watched  with 
interest  the  growing  amount  of 
space  given  to  a  multitude  of 
products  from  vitamins  to 
strange  herbs  —  the  majority  of 
which  are  unlicensed  and  yet 
gain  credibility  from  your 
magazine,  (see  also  Comment 
last  week). 

Imagine  my  delight  then, 
when  I  read  Xrayser's  piece, 
"Licensing  assurances,  a 
necessary  guarantee?"  For  20 
years  now  we  have  constantly 
repeated  this  theme,  believing 

Continued  on  p326 
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SPECTRUM 
in  the  supply  of  Generics  to  pharmacies  across 
the  country,  invite  you  to  compete  in  their  own 
Olympic  Games.  For  the  duration  of  the  Games  we 
are  offering  these  special  prices  and  a  Free  Prize 
)raw,  so  we  invite  you  to  become  a  Gold  Medal  winner. 
sPECTRUM  GENERICS9  track  record  is  second  to  none  so 
:omplete  your  order  today!! 

PLUS  All  official  orders  received  on  this  order  form  over  the  value 

of  £200  will  compete  in  our  FREE  OLYMPIC  DRAW 
Orders  over  £400  will  get  2  entries  Orders  over  £500  will  get  3  entries 

£jD_LD  KjSa^i  [?a0^  sP,„M^  goodwood  travel 

A  Champagne  Day  Trip  for  2  on  Concorde  and  The  Orient  Express 


ALL  PRODUCTS  MANUFACTURED  BY  NORTON  HEALTHCARE,  COX  PHARMACEUTICALS  OR  REGENT  LABORATORIES 


To  receive 

Gold  Medal  prices  you  must 

order  the  minimum  quantity  specified 

ORDER 
QTY 

ORDER 
QTY 

AMOXYCILLIN  2S0mg  Caps  500 

Id  13.78 

3<a  13.38 

5  @  12.99 

FLUCLOXACILLIN  250ms;  l  aps  500 

I  @  22.63 

2@21.97 

3  @  21.55 

AMOXYCILLIN  500mg  Caps  100 

1  @  5.13 

3  e  4.99 

5  @  4.95 

GL1BENCLAMIDE  5mg  Tabs  1000 

1  @  4.99 

2  @  4.84 

3  Co- 4.70 

ATENOLOL  50mg  Tabs  28 

20  @  0.95 

50  @  0.90 

100  @  0.85 

IBUPROFEN  400ms;  Tabs  250 

3(a)  2.71 

5  @  2.63 

10  Co  2.55 

ATENOLOL  lOOmg  Tabs  28 

10  @  0.99 

30  @  0.95 

50  @  0.90 

ISOSORBIDE  MONO  20mg  Tabs  100 

5  @  4.56 

10  @  4.43 

20  @  4.30 

AZATHIOPRINE  Tabs  100 

2@  10.  29 

4c«>9.99 

6  @  9.70 

MEFENAMIC  ACID  500mg  Tabs  100 

1  @  8.90 

2*8.65 

4  co>  8.40 

BACLOFEN  lOmgTabs  100 

2  <s  5.25 

4(o  5.15 

6<a>5.10 

METOPROLOL  SOmgTabs  100 

2(«  3.00 

4  «  2.95 

6  #  2.85 

CIMETIDINE  20(lmg  Tabs  120 

1<«  13.10 

3@  12.72 

5(a  12.35 

METOPROLOL  lOOmgTabs  100 

2(a  6.05 

4  #  5.95 

69  5.75 

CIMETIDINE  400mg  Tabs  60 

5@  13.10 

10  C«  12.30 

20  @  12.15 

N  APROXEN  250ms;  Tabs  250 

1(«  6.52 

2  r«  6.33 

3@6.15 

CIMETIDINE  800mg  Tabs  30 

I  @  13.10 

3  @  12.72 

5  <«.  12.35 

NAPROXEN  500mg  Tabs  100 

1  @  5.29 

2r«  5.14 

3  @  4.99 

CO-DYDRAMOL  Tabs  500 

2  @  5.25 

4  #  5.10 

6  @  4.95 

NIFEDIPINE  10mg  Caps  (Orange)  100 

2  («<3.98 

5  @  3.86 

10  @  3.79 

COPROXAMOL  (Regent)  100 

10@0.74 

50  @  0.72 

KHIr..  0.711 

PIROXICAMlOmgCaps  60 

2  @  5.15 

5  9  5.00 

!0(„  4.S5 

COPROXAMOL  (Cox)  100 

10  <§  0.85 

50  @  0.82 

100  @  0.80 

PIROXICAM20mgCaps  30 

2(o  5.15 

5  «  5.00 

10  co.  4.85 

DIHYDROCODEINE  Tabs  500 

1  @  8.43 

3r»8.19 

5  #  7.95 

PROCYCLIDINE  5mg  Tabs  500 

I  («  9.90 

2c«>9.75 

4  #  9.60 

DICLOFENAC  50mg  Tabs  100 

1  @  5.08 

5  #  4.93 

10(«  4.79 

SALBUTAMOL  INHALER  1 

10(o  0.95 

30  @  0.93 

50  @  0.90 

DILTIAZEM  60ms;  Tabs  100 

10  @  8.22 

20c«>7.98 

30  @  7.75 

SPIRONOLACTONE  KlOmg Tabs  100 

1@4.77 

2  #  4.64 

3  @  4.50 

DIPYRIDAMOLE  lOOmg  Tabs  100 

2  @  3.66 

5  @  3.50 

10  @  3.40 

TAMOXIFEN  lllmg  Tabs  (Foil)  250 

1((1.13.54 

2  *  13.34 

3  @  12.95 

DOTHIEPIN  75ms;  Tabs  28 

2@2.90 

5  e  2.80 

10  @  2.70 

TAMOXIFEN  20mg  Tabs  (Foil)  250 

ho.26.47 

2  *  25.70 

3  co.  24.95 

iDOXYCYCLINE  looms  Caps  50 

l<s  15.86 

2@  15.20 

4  ^  14.75 

TEMAZEPAM  MhngCaps  1000 

1  @  14.95 

2  @  14.65 

3  @  14.10 

ERYTHROMYCIN  25()mS  Tabs  500 

1®  16.23 

2  @  15.76 

3  #  15.30 

TEMAZEPAM  20mg  Caps  500 

ho  13.40 

2  c«  12.90 

3  @  12.50 

Name  

Address 


Post  Code 


Account  No. 

write  "NEW'I 


Order  Value 


Send  your  completed  order  to:   (no  stamp  required) 

SPECTRUM  GENERICS 
FREEPOST    LONDON  EI7  5BR 
or  Fax  to  081-523  4729  Tel:  081-523  5500 


All  prices  subject  to  VAT  E&OE 
Prize  winners  will  be  notified  within  2  weeks  of  the  closi 
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that  above  all  else  herbal 
medicines  would  only  regain 
their  just  credibility  when  given 
some  form  of  official  "MOT". 

"Product  licence  of  right" 
status  in  1972,  and  now  Review 
to  EC  Standards  in  May  1991 
have,  I  believe,  put  licensed 
herbal  medicines  back  into  the 
category  of  useful,  credible 
products  which  pharmacists  can 
sell  and  patients  can  use  with 
confidence. 

Also,  Europe  is  most  wary  of 
the  ever-increasing  volume  of 
quasi-medicines,  often  marketed 
so  much  more  effectively  than 
the  authenticated  ones.  Recent 
press  cuttings  and  the  recent 
MAFF  press  release  demonstrate 
the  Ministry's  determination: 
the  abuses  of  this  market  place 
will  be  cleared  up.  Consumer 
protection  is  paramount. 

Indeed  a  recent  Which?  report 
on  "alternatives"  ended  by 
suggesting  to  patients  they 
might  look  for  the  PL  number, 
which  at  least  demonstrated 
that  safety,  purity  and  efficacy 
had  been  assessed  to  satisfactory 
standards. 

So  please,  Xrayser,  develop 
this  vital  thought.  The  next  few 
months  will  be  full  of 
uncertainty,  but  strong  and 
worthwhile  long-term  sales  and 
patient  care  will  come  from 
pharmacists  returning  to  their 
roots,  seeds  and  barks...  And  the 
licensed  ones  will  give  you  the 
confidence  to  meet  the  obvious 
growing  consumer  demand. 


J.T.  Hampson 

Managing  director 
Potters  Herbal  Supplies  Ltd 

MCA  say  no  licence 
needed  for  Rappell 

Xrayser  has  queried  the  legal 
status  of  Rappell  Head  Louse 
Repellant  (C&D August  1).  The 
opinion  of  the  Medicines 
Control  Agency  is  that  the 
product  is  not  licensable  as  a 
medicinal  product.  This  is 
consistent  with  the 
non-licensable  classification  of 
topical  insect  repellents. 

However,  Charwell  have 
restricted  distribution  of  Rappell 
to  pharmacies  because  it  is  a 
health  care  product  and  its 
recommendation  needs  the 
availability  of  professional 
advice. 

We  are  pleased  to  have  linked 
with  Kabi  Pharmacia  who  are 
detailing  Rappell  to  pharmacies 
on  a  transfer  order  basis.  Kabi 
Pharmacia  representatives  carry 
information  on  the  efficacy 
testing  procedures  developed  for 
Rappell  and  are  offering 
technical  brochures  and  patient 
leaflets  to  all  pharmacies. 

The  development  of  Rappell 
took  several  years,  a  large  part 
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of  which  was  taken  in  the 
development  of  sensitive  and 
discriminating  testing 
techniques  for  louse  repellency  . 

These  tests  were  developed  by 
the  Medical  Entomology  Centre 
at  Cambridge,  which  is  probably 
the  world's  leading  research 
laboratory  in  the  study  of 
human  lice.  Information  on 
these  tests  is  contained  within 
the  technical  brochures. 


D.M.  Merrington 

Managing  director 
Charwell  Pharmaceuticals 


All  for  one  day, 
but  not  one  for  all 

I  was  interested  to  read  the 
article  last  week  reporting  on 
the  survey  conducted  by  Nielsen 
into  Sunday  shopping  (Business 
News  last  week). 

Apparently,  two  in  three 
people  think  it  is  a  good  idea  to 
shop  on  a  Sunday.  I  wonder  if 
they  were  asked  whether 
working  on  a  Sunday  was  a 
good  idea?  Still  further,  that 
they  would  be  happy  taking  a 
day  off  during  the  week  and 
working  all  day  Sunday  at  the 
normal  rate  of  pay? 

Self-interest  has  a  strong 
influence  on  our  opinion  of 
Sunday  trading,  but  does  not 
consider  the  personal  cost  to 
some  of  those  who  may  have  to 
work  without  even  the  financial 
benefit  of  pay  at  double  time! 


Phillip  Lawes 

Pennington 

Mediphase  does 
the  business 

Jonathan  Swift  wrote:  "When  a 
true  genius  appears  in  this 
world,  you  may  know  him  by 
this  sign,  that  the  dunces  are  all 
in  confederacy  against  him." 

So  appears  to  be  the  case  with 
Mediphase.  Firstly  Allen  Lloyd's 
Simple  Software  press  release 
claims  that  the  Prescription 
Pricing  Authority  does  not  like 
Mediphase  (an  assertion  refuted 
in  the  Press  last  week  by  Alan 
Hilton,  PPA  chief  executive). 
Then  Xrayser  rails  in  favour  of 
both  Simple  Software  and  an 
AAH  system,  of  which  only  he 
appears  to  have  any  detailed 
knowledge,  and  against 
Mediphase. 

What  is  amazing  is  that  the 
only  criticism  they  have  of 
Mediphase  is  that  it  is  too  good, 
too  comprehensive,  too  much 
trouble  to  the  PPA! 

The  point  is  that  they  are 
right.  Mediphase  is  good.  It  is 
very  good  indeed,  that  is  why  it 
is  currently  selling  at  80 
systems  a  month.  Even  if  the 
PPA  figures  on  keying  errors  are 
correct,  and  even  if  this  were 


the  only  difference  between  the 
two  systems,  the  average 
pharmacy  could  afford  to  pay 
£100  per  month  extra  to  have 
Mediphase  against  another 
system  and  still  show  a  profit. 

By  next  Spring,  Mediphase 
hopes  to  launch  free  to  its 
customer  base  its  new 
"anti-endorsing"  software, 
which  will  no  doubt  be  criticised 
by  the  confederacy  as  too 
profitable,  too  pro-active  and  too 
all-embracing! 

Maybe  what  confuses  its 
opponents  as  they  fail  to  work 
out  how  Mediphase  is  effective, 
is  that  as  well  as  being  a 
commercial  product,  it  also  has 
a  strong  element  of  altruism. 

Mediphase  aims  to  solve  one 
of  pharmacy's  most  intractable 
problems  —  how  to  accurately 
invoice  the  Government  for 
goods  and  services  provided. 
Maybe  this  is  too  important  a 
subject  for  quick  fixes  and 
market  exploitation. 


Maurice  Leaman 

Managing  director 
Mediphase 

Larkhall  give 
Which?  a  taste  of 
their  own  vitamins 

In  your  August  15  issue,  you 
quote  from  the  recent  Which? 
report  on  multivitamins:  "No 
evidence  is  available  to  prove 
that  vitamins  above  the  accepted 
requirements  boost  children's 
IQ.  A  good  diet  will  give  them 
all  they  need." 

Perhaps  the  following 
paragraph  of  mine  would  be 
more  accurate:  "Positive 
improvements  in  IQ  have  been 
found  in  children  receiving 
supplements  containing  enough 


vitamins  and  minerals  to  ensure 
their  diet  meets  generally 
accepted  daily  requirements. 
These  observations  confirm 
official  statistics  that  some 
children  do  not  eat  a  good  diet 
and  therefore  modest 
supplements  would  help  them." 

The  two  paragraphs  mean 
much  the  same  in  nutritional 
terms  to  the  informed  expert 
but  certainly  not  to  the  general 
public.  While  the  first  would 
cause  no  stir  in  the  Press,  the 
other  might  have  resulted  in  a 
response  similar  to  the  famous 
QED  programme. 

Which?  obviously  chose  the 
first  quote  because  it  is  not  a 
impartial  organisation  and  that 
is  why  we  can  confidently  ignore 
its  report  and  conclusions. 

Despite  inferences  to  the 
contrary,  no  megavitamin 
products  have  been  used  in  the 
recent  IQ  research.  In  1985, 
when  I  first  discussed  the 
original  Darland  Trial  formula 
with  schoolmaster  Gwilym 
Roberts,  I  encouraged  him  to 
cut  iron  and  put  up  vitamin  C  to 
prevent  constipation!  He  also 
said  to  put  the  chromium  up 
because  children  eat  far  too 
much  sugar.  Our  subsequent 
formula  was  described  as  bizarre 
by  nutritionists  who  could  never 
accept  the  results. 

Refinement  of  formulations 
over  some  ten  studies  has  now 
produced  consistent  positive 
results  from  comprehensive 
supplements  containing  around 
the  RDA  values.  My  advice  is 
that  for  children  not  eating  a 
good  diet,  a  comprehensive 
supplement  can  be 
recommended  with  confidence. 


Dr  R.J.  Woodward 

Director 

Larkhall  Laboratories 


Pharmacist  Forbes  Powrie  (right)  was  the  winner  of  the  Europharm 
trophy  at  a  meeting  of  the  East  Anglian  Pharmaceutical  Golfing  Society. 
He  is  pictured  here  receiving  his  prize  from  Europharm  sales  director,  Rob 
Davies 

Chemist  &  Druggist  22  AUGUST  1992 
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Jk.       Jk    ANTI-BACTERIAL  ^     £  T 

Merovit 

RELIEVES  SORE  THROATS  CAUSED  BY  COLDS 

WITH  BLACKCURRANT  &  1  25mg  VITAMIN  C 


ANOTHER 
THROAT  LOZENGE 
FROM  MERRELL 
THAT  GROCERS 
WILL  BE 
SORE  ABOUT. 


Mendljf  Medicines 

TYust  Merrell  Medicines  to  make 
things  better. 


Announcing  MEROVIT,  the  newest 
addition  to  the  Merrell  Medicines  lozenge 
range.  It  combines  the  powerful  antibacterial 
efficacy  of  Cetylpyridinium  Chloride  with  all 
the  benefitsand  appeal  of  Vitamin  C  ( 125mg) , 
and  the  popularity  of  Blackcurrant.  It's  a 
unique  contribution  to  the  treatment  of  sore 
throats  associated  with  colds. 

It's  an  important  contribution  to 
something  else  too.  Your  profits.  Because, 
unlike  some  other  throat  lozenges  the 
Merrell  Medicines  range,  is  only  distributed 
through  pharmacy,  and  it  gives  you  a 
50%  margin. 

As  you  know,  only  the  Merrell  Medicines 
range  fulfils  all  your  throat  lozenge  needs. 

MEROCAINE  for  severe  sore  throats. 

MEROCETS  for  dry,  tickly  sore  throats. 

MEROTHOL  for  blocked  nose  and  sore 
throat;  and  now  MEROVIT  for  sore  throats 
and  colds. 

We  have  also  responded  to  patient  needs 
by  improving  the  formulations  to  provide 
a  cleaner,  fresher  more  consistent  appeal. 
And  we've  responded  to  consumer 
psychology  by  creating  a  new,  more  eye- 
catching range  design. 

All  in  all,  it's  a  further  indication  of  our 
dedication  to  you  and  your  customers. 
We  distribute  only  through  pharmacies. 
We  don't  believe  that  the  place  to  sell 
medicines  is  in  groceries. 

So  display  Merrell  Medicines'  Lozenges. 
They're  all  you  need  to  recommend,  to 
ensure  that  your  customers  return  to  you . . . 
not  to  grocers! 


MEROVIT,  MEROCAINE,  MEROCETS  and  MEROTHOL  are  registered  trademarks 
ot  Marion  Merrell  Dow  Ltd 


ADVERTISEMENT  FEATURE 

The  natural  choice 


"Choice"  is  the  key 
word  for  success  in 
the  toiletries 
business  these  days. 
Customers  demand  it 
and  it's  up  to 
manufacturers  and 
retailers  to  supply  it. 
But,  until  Elida  Gibbs 
launched  Kyomi  deo- 
perspirant  last  year, 
the  underarm 
protection  market 
suffered  from  a 
fundamental  lack  of 
choice. 


Despite  the  multitude  of  anti- 
perspirant  brands  offering 
different  fragrances  and 
appealing  to  different 
personalities  and  lifestyles,  until 
recently  customers  had  no 
options  in  terms  of  how  their 
chosen  brand  controlled 
perspiration. 

"All  anti-perspirants  work  in 
essentially  the  same  way," 
explains  Horace  McDonald, 
brand  manager  for  Kyomi.  "They 
control  perspiration  by  blocking 
the  skin's  pores.  It's  very 
effective,  but  many  people  now  - 
especially  women  -  just  don't 
like  the  idea  of  interfering  with 
the  way  their  body  works." 

Kyomi  is  the  first  product  to 
offer  women  a  real  choice.  It 
works  in  a  totally  different  way  to 
anti-perspirants  which  is  why  it's 
called  a  "deo-perspirant."  Rather 
than  blocking  pores,  Kyomi 
absorbs  perspiration  on  the 
surface  of  the  skin.  The  moisture 
then  evaporates  naturally  leaving 
the  skin  delicately  fragranced 
and  feeling  wonderfully  fresh. 

The  demand  for  choice  is 
borne  out  by  new  research  from 
Gallup.  It  shows  that  around  a 
quarter  of  women  interviewed 
are  more  than  a  little  concerned 
about  the  fact  that  anti- 
perspirants  block  their  pores, 
and  almost  all  of  them  would  like 
an  alternative  way  to  control 
underarm  sweat  and  odour. 

What's  more,  as  individuals 
are  different,  not  everyone  needs 
the  high  power  control  that 
conventional  anti-perspirants 
offer.  All  the  women  questioned 
in  the  Gallup  survey  think  that 
different  people  perspire  in 
different  amounts  and  an 
overwhelming  92  per  cent  want  a 
choice  in  the  levels  of  protection 
products  offer. 


The  first  and  only 

Kyomi  is  the  only  product  to 
offer  women  effective  protection 
and  free  them  from  concern 
with  the  reassurance  that  their 
body  is  working  naturally.  So  it's 
no  wonder  that,  in  such  a  short 
time,  Kyomi  has  secured  a 
significant  consumer  following. 
It  already  claims  over  3  per  cent 
of  the  total  APD  market, 
surpassing  several  long- 
established  brands. 

The  Kyomi  choice  is 
extensive  with  three  feminine 
variants  in  the  range  -  Coral, 
Aqua  and  Blush  -  plus  the 
option  of  aerosol,  roll-on  or  solid 
stick  applicators. 

Natural  route  to 

Elida  Gibbs  launched  Kyomi  to 
target  an  increasing  preference 
among  women  for  natural 
health  and  beauty. 

Gallup's  research  reveals 
widespread  rejection  of  artificial 
beauty  routines  and  a  clear 
demand  for  a  return  to  natural 
values.  For  example,  80  per  cent 
of  women  say  that  they  prefer  to 
use  health  and  beauty  products 
which  work  in  a  natural  way. 
And,  in  the  underarm  protection 
market,  Kyomi  is  the  one  and 
only  product  which  can 
realistically  claim  to  do  this. 

"Other  brands  have  jumped 
on  the  natural  bandwagon  by 
adopting  natural  themes  for 
their  packaging  and  advertising. 
But,  in  reality,  these  products 
are  no  more  natural  than  any 
other  anti-perspirant.  They  still 
block  the  skin's  pores  to  control 
perspiration. 

"Kyomi  is  uniquely 
positioned  to  take  advantage  of 
this  proven  consumer  demand 
and,  thanks  to  its  premium 
pricing,  it  offers  retailers 
excellent  profit  opportunities. 
Since  no  other  product  offers 
the  same  benefits,  women  have 
shown  that  they're  prepared  to 
pay  that  bit  extra  for  Kyomi," 
comments  McDonald. 

Kyomi's  unique  formulation 
is  the  result  of  extensive 
research  at  Elida  Gibbs,  and  the 
company's  achievement  has 
been  honoured  in  the 
prestigious  Innovations  award 
scheme  run  by  the  Sunday 
Times  and  Honeywell. 

But  equal  attention  has  been 
paid  to  other  aspects,  not  least  to 
the  packaging.  Designed  to 
attract  attention  on-shelf, 
Kyomi's  marbled  packaging 
reflects  the  soft  and  feminine 
appeal  of  the  brand  in  a  way  that 
makes  it  instantly  recognisable. 
Even  the  name  Kyomi  was 
widely  researched  and  selected 
to  be  feminine,  intriguing  and 
distinctly  different  from  any 
other  product  on  the  market. 


Certain  of  Success 

As  part  of  the  Elida  Gibbs 
portfolio,  Kyomi  benefits  from 
unrivalled  marketing  expertise 
and  support.  With  a  proven  track 
record  of  success  stories,  Elida 
Gibbs  is  the  name  behind  some 
of  the  biggest  brands  in  the 
business: 

•  Sure  is  well  established  as  the 
UK's  favourite  anti-perspirant 
deodorant  with  a  market 
share  of  over  16  per  cent. 

•  Lynx  revolutionised  the  male 
toiletries  market  and  in  the 
ten  years  since  its  launch  has 
become  the  biggest  selling 
aerosol  brand  with  a  15.4  per 
cent  share. 

•  Impulse  has  the  commanding 
position  in  the  female  body 
spray  market  with  a  share  of 
more  than  50  per  cent. 

Pharmacists  can  be  confident 
that  Elida  Gibbs  is  putting 
significant  investment  behind 
getting  the  Kyomi  messages 
across  to  consumers  and 
building  still  further  on  Kyomi's 
success.  A  brand  new  Kyomi 
advertising  campaign  is  being 
developed  and  is  scheduled  for 
launch  later  this  year. 

Added  to  this  is  a  series  of 
carefully  targeted  promotional 
campaigns.  For  example  an  on- 
pack  offer  running  this  Autumn 
will  provide  a  free  "handy  size" 
75ml  can  of  Kyomi  banded  to 
every  150ml  aerosol  purchased. 
This  promotion  aims  to  attract 
the  significant  number  of 
women  who  like  to  carry  a 
deodorant  in  their  handbag  or 
keep  one  handy  in  their  desk  at 
work,  as  well  appealing  to 
holiday  travellers. 

A  further  promotion  will  offer 
Kyomi  purchasers  a  specially- 
designed  wrap.  Building  sales 
and  extending  trial,  the  offer  will 
be  featured  in  full  colour 
advertisements  in  leading  up- 
market women's  magazines. 

Horace  McDonald  concludes: 
"We're  constantly  working  on 
new  advertising,  marketing  and 
PR  initiatives  to  get  the  Kyomi 
message  across.  It's  all  part  of 
our  commitment  to  building 
awareness  of  Kyomi  as  the  only 
natural  choice  in  underarm 
protection." 

For  further  information 
please  contact  Elida  Gibbs  on 
071-409  6236 


Market  information  taken 
from  AGB  SUPERPANEL 
(\TDJuly  1992)  and  GALLUP 
NATURAL  BEAUT)' SURVEY 
(500  women  nationwide,  B,  CI, 
C2,  18-44.  July  1992). 


SUPPLEMENT  YOUR  NATURAL  CYCLE  ...  WITH  A  NEW  MONTHLY 
PROFIT  OPPORTUNITY  FROM  ROBINSON 
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Research 
shows  that 
menstruating 
women  need  a 
balanced  intake 
of  nutrients  to 
stay  healthy 
during  iPmeoir 
monthly  cycle. 

Premence's 
unique 
formulation, 
therefore, 
safeguards  a 

woman's  supply  of  12  vital  nutrients 
which  may  help  to  keep  her  in  tune 
with  hei  body. 

In  an  independent  study  one 
Premence  capsule  a  day  was  found 
to  be  more  effective  than  any  other 
product  tested. 


t .       •  ■  ■ 

Premence  Menopace 


MendrualixgWi"'" 


MENOPACE 

Has  been 
specially 


VITABIOTICS 


EES?-**-* 


Robinson  Healthcare  have  joined  with 
Vil  abiot  ic  s  Ltd  to  bring  fou  this  new 
opportunity  to  increase  your  sales. 

Supported  with  a  £300,000  consumer 
advertising  campaign  starting  in 
November. 


Premence  Menopace 

'  PMC 


X 


formulated  to 
ensure  the 
supply  of  those 
nutrients 
involved  in 
helping  keep 
the  body's 
natural  balance 

du  ng  and 

after  the 
menopause. 

In  initial  studies, 
85%  of  those  women  who  took  part 
found  Menopace,  with  its  uniquely 
balanced  formulation  of  22  nutrients, 
to  be  effective. 


Premence  and  Menopace  are  now 
available  to  pharmacies  only  through 
Robinson  Healthcare. 

So  don't  miss  out,  increase  your 
monthly  sales  cycle 

telephone  us  today  on  0246  220022 
and  ask  for  Customer  Service. 


ROBUNSON 

H  EALTHCARE 


HIPPER  HOUSE 
CHESTERFIELD  S40  IYF 
UNITED  KINGDOM. 


A  wacky  way  to  raise 
£10,000  for  cancer  research 


Wacky  Races  took  place  around 
London  on  Saturday,  August  15. 
During  the  day  teams 
accumulated  points  by  taking 
part  in  a  mystery  trail,  solving 
clues,  racing  on  boats,  trains 
and  go-karts,  dressing  up  in 
fancy  dress  and  pub  crawling 


Pharmacists  Simon  Enoch  (left)  who  organised  the  day,  and  Phil 
Hodgkinson.  handing  out  the  instructions  for  the  day  in  the  Cake  House, 
St  James  Park 

Spot  the  clue! 

.iLLC#«t<Efor 

you  Stevy.  I'm  sorry 
for  leaving.  Persephone 
XXX 

(  UNEMPLOYED  Pigeon 

Catchers  ...  try  your  luck 
1   in  Victoria  Street. 
KINDRED  SPIRIT,  I 

Love  You.  L.MS. 

searching  the  streets  of  Victoria 
for  "a  notice  board  found 
anywhere  in  the  country"  that 
had  some  angelic  connection. 
Shopkeepers  in  a  quiet 


Wacky  Races,  an  event  organised  by  pharmacists 
for  pharmacists  and  friends,  raised  £10,000  for 
Cancer  Research  Campaign  last  weekend.  C&D 

reporter,  Maria  Murray,  took  up  organiser  Simon 
Enoch's  invitation  to  record  the  day's  events 


employment  agency?  Much  to 
the  surprise  of  genuine  job 
hunters,  Alfred  Marks  was 
displaying  a  vacancy  for  "a 
proof  reader  for  the  Oxford 
Concise  Dictionary  of 
Quotations,  esp  Bevin  21.18  and 
other  books  etc.  Pigeon 
catchers  only  need  apply". 

Fortunately  a  Books  ETC  shop 
was  conveniently  located  on 
the  other  side  of  the  road,  and 
staff  had  the  appropriate 
quotation  from  Nye  Bevin  on 
display:  "My  foreign  policy  is  to 
take  a  ticket  at  Victoria  Station 
and  go  anywhere  I  damm 
please." 

As  we  proceeded  down 
Victoria  Street,  the  team's 
outfits  were  attracting 
considerable  attention  from 
tourists  and  shoppers  alike. 
Victoria  Station,  as  you  would 


expect  on  a  Saturday  morning 
in  August,  was  a  seething  mass 
of  people.  Finding  a  clue  in  the 
middle  of  this  chaos  seemed 
like  an  impossible  task. 

However,  I  had 
underestimated  the 
organisational  skills  of  the 
Anthill  Mob  (otherwise  known 
as  the  organising  committee) 
and  the  eagle  eyes  of  my  team. 
Within  seconds  they  had 
spotted  the  message  on  the 
information  board  above  the 
platform:  "Fill  your  prescription 
at  Victoria  Place". 

Boots  in  Victoria  Place 
probably  never  had  so  many 
pharmacists  under  its  roof  at 
the  same  time!  Our  "medicine 
bottle"  contained  paper 
squares  with  letters,  spelling 
out  "Battersea  Park".  It  was  a 
quick  dash  down  to  platform  10 
and  we  were  off  to  Battersea. 

Pharmacists  Whing-Ning 
Chan  and  Tina  Damji  were 
waiting  to  greet  us  at  the 
station  and  hand  over  our  next 
clue.  Remarkable  de(duck)tion 
led  us  to  the  boating  lake 
where  a  pigeon  was  rowing  a 
boat  in  the  middle  of  the  pond. 


around  the  West  End. 

Each  team  was  sponsored  for 
the  number  of  points  they 
obtained.  The  event  received 
£2,000  in  sponsorship  from 
Schering  Plough  who,  in 
co-operation  with  Cancer 
Research  Campaign,  are 
developing  a  new  drug  to  treat 
brain  tumors. 

9.00am:  The  Cake  House,  St 
James  Park  is  a  hive  of  activity 
as  over  80  people  gather  for 


From  the  first  challenge,  "Catch  the  pigeon",  C&D  followed  the  mystery 
trail  around  London  with  Amelia  Timmis,  John  Bootland  and  pharmacists 
John  Horgan  and  Iain  Gardner 


the  start  of  the  "Wacky  Races". 

Our  first  clue  —  "Pigeon 
fodder  is  hard  to  find"  —  led  us 
to  Parliament  Square  where 
pharmacist  Mark  Timmis  was 
selling  bags  of  pigeon  feed  for 
a  £1  donation  to  Cancer 
Research.  Then  we  were 


backstreet  watched  with 
amusement  as  the  team,  in  all 
their  leopardskin  glory, 
frantically  searched  the  pages 
of  The  Guardian  for  the  next 
clue.  And  there  it  was! 

What  could  it  mean:  a  casino, 
a  betting  shop  or  an 


Pharmacists  John  Horgan  and  Iain  Gardner  at  Battersea  Park  Station 


I  very  much  doubt  if  the 
ice-cream  sellers  at  the  park  will 
ever  be  able  to  listen  to  "O  Sole 
Mio"  again  without  flinching. 
To  obtain  the  next  clue  all  18 
teams  had  to  sing  "Just  one 
cornetto"  —  with  more 
enthusiasm  than  harmony  in 
many  cases. 

As  we  got  nearer  to  our  final 
destination  the  competition 
between  teams  was  becoming 
keener.  Our  next  clue,  from 
pharmacy  student  Julia  Isaacs, 
dressed  as  a  policewoman,  led 
us  to  the  137  bus  stop  on 
Queenstown  Road. 

We  waited,  and  waited  and 
watched  as  more  teams  arrived 
at  the  bus  stop.  Amelia, 
showing  great  initiative, 
suddenly  flagged  down  a  black 
cab  and  I  watched  as  my  team 

Continued  on  p332 


After  rowing  out  to  the  pigeon  and 
obtaining  a  password  the  teams 
came  ashore,  where  Fiona  Brennan 
(right)  and  Finn  O'Flynn  (left), 
from  the  Cancer  Research 
Campaign  were  waiting  to 
hand  over  the  next  clue 
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The  winning  team  of  Kevin 
Smith,  Jon  Cooper,  Howard 
Becker  and  David  Younger  took 
their  place  on  the  winners 
podium  to  accept  the  trophy, 
provided  by  the  go-karting 
company.  Playscape  also 
generously  donated  £400  to 
Cancer  Research  Campaign. 

6.00pm:  The  Windmill  Pub, 


stump.  The  combination  of 
dizziness  and  drinking  proved 
too  much  for  most  Wacky 
Racers  who  veered  wildly  off 
course  and  falling  to  the 
ground  before  eventually 
staggering  to  their  stump,  to 
shouts  of  encouragement  and 
hoots  of  laughter  from 
onlookers. 


Simon  with  the  winners  of  "Catch  the  pigeon" 
(seated),  Duncan  Ellis  (left)  and  Martin  Drury. 

Continued  from  p331 


jumped  in  and  sped  off  in  the 
direction  of  Clapham  Common. 

Clapham  Common 
underground  station  was  our 
next  stop,  where  a  very  artistic 
impression  of  a  fish  under  a 
triangle  led  us  to  Triangle  Place 
where  Simon  was  waiting 
outside  to  clock  in  the  teams. 

1.00pm:  Playscape  go-karting 
arena.  Triangle  Place,  Clapham 
was  the  venue  for  an  afternoon 
of  racing. 

Jacqui  Penny,  regional  sales 
manager  at  Schering  Plough, 
entered  into  the  spirit  of  the 
day  by  donning  a  crash  helmet 
and  completing  25  laps  of  the 
circuit.  She  told  C&D  "Schering 
Plough  support  Cancer  Research 
Campaign  in  a  number  of  ways, 
and  we  are  happy  to  be 
involved  in  such  an  unusual 
event  for  such  a  good  cause." 


James  Aughterson 


Tension  mounted  in  the  throughout  the  afternoon  as  20  teams  competed 
for  10  places  in  the  final 

Clapham  Common  South  was 

the  venue  for  the  next 
challenge  —  the  Stump  Race. 
Two  rows  of  traffic  cones  were 
lined  up  about  20  yards  apart. 
Eight  people  lined  up  behind 
the  cone  and  a  tray  of  drinks 
was  placed  at  the  cone. The 
challenge  was  to  "knock  back" 
a  glass  as  quickly  as  posssible, 
put  two  hands  on  the  stump, 
place  your  forehead  on  your 
hands,  turn  around  ten  times 
and  then  attempt  to  run  in  a 
straight  line  to  the  opposite 


Jacqui  Penny,  regional  sales 
manager,  Schering  Plough, 
sponsors  of  the  event,  looks  on 
with  Simon  Enoch  as  a  Wacky 
Racer  tries  his  hand(s)  at  the 
Stump  Race 

7.00pm:  Penelope  Pitstop 
Pubcrawl.  A  selection  of  pubs 
around  Trafalger  Square,  The 
Strand  and  Covent  Garden  had 
agreed  to  take  part  in  the 
event.  In  each  pub  Wacky 
Racers  collected  money  from 
customers  and  a  clue  from  the 
bar  staff  that  would  lead  them 
to  their  final  destination. 

10.30pm:  Tower  Thistle 
Hotel.  A  stunning  view  of 
Tower  Bridge  by  night  provided 
the  backdrop  for  the  grand 
totalling  of  points  and  pounds, 
and  the  presentation  of  prizes 
and  cheques. C&D  had  the 
pleasure  of  judging  the  Wacky 
Doubles  of  Penelope  Pistop. 

The  top  score  of  a  staggering 
249  points  out  of  a  possible  300 
was  achieved  by  Kevin  Smith, 
Jon  Cooper,  Howard  Becker  and 
David  Younger,  who  netted 
£2,700  for  Cancer  Research.  The 
reward  for  all  their  endeavours 
was  a  trip  to  Seth  D'Humanities, 
a  festival  in  Paris  in  September. 

The  smooth  running  of  the 
entire  day  was  due  to  Simon 
Enoch,  who  has  been  planning 
the  event  since  April.  All  and 
sundry  agreed  that  the  day  was 
a  "marvellous  success". 


My  team  had  now  abandoned  their  leopardskins  in  favour  of  flame 
coloured  and  flameproof  overalls 
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David  Younger,  with  a  convincing  Southern  Belle  accent,  was  perfect  a 
Penelope  Pitstop 
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IN  THE  BABY  DRINKS  MARKET 


ifKIAlLY  eiEKDH)  fOt  MJS5  AND  IOCKEB 


SFKW0  SiedCf  D  fOS  WKB  *»D  KMUB 

Apple  &  Cherry  J     Apple  &  Orange 
Juice  _  Juice 


Apple,  Rum  & 
Orange  Juice 


KCaU»aBOB>K»8*!BSM)"CCS'.:-!! 

Pear  &  Pineapple 
Juice 


Apple  & 
Blackcurrant  Juice 


THERE'S  ONLY  ONE  BRAND  LEADER 


AND  ONLY  ONE  BRAND  IS  IN  ALL 

THREE  SECTORS 


Se&ElderflowerFlavof 

M  just.***5' 


SO  IT'S  OBVIOUS  WHICH  ONE  TO  STOCK. 


In  the  fast-growing  baby  drinks  market,  one 
)rand  stands  head-and-shoulders  above  the  rest. 
Robinsons. 

And  with  record  levels  of  promotional  activity 
)lanned,  that's  the  way  we  intend  to  stay. 

L 

|Source:  Independent  Panel  Data  1991. 


THE  TASTE  OF  SUCCESS 


Businessnews 


Robinsons  Healthcare 
sell  non-wovens  plant 


Robinsons  Healthcare  have  sold 
their  manufacturing  line  at 
Walthamstow  for  non-woven 
thermobonded  materials  used  in 
moist  and  dry  tissues,  breast  pads 
and  sanpro  and  disposable  nappy 
products  to  an  Israeli  concern. 

The  company  intends  to 
concentrate  on  the  production 
and  marketing  of  these  brands 
under  their  own  name,  and  as 
own-label  items. 

Since  1990,  when  a  new 
management  team  was  brought 
in,  the  company  has  been 
refocusing  its  business,  reducing 
the  number  of  lines  in  the 
product  portfolio  to  make  them 
match  customer  needs,  and 
divesting  itself  of  the  ability  to 
manufacture  from  raw  materials. 

Robinsons  sold  the  dry  laying 
non-wovens  production  line  at 
Walthamstow  two  years  ago  when 
sales  of  Cosifits  nappies  fell  below 


expectations  and  the  market  was 
glutted  with  non-wovens.  At  its 
peak  Walthamstow  produced 
1,000  tons  of  non-wovens  for 
Robinsons  own  use,  and  1,000 
tons  to  sell  on  the  open  market. 

The  Israeli  purchasers  of  the 
plant  are  contracted  to  supply  all 
Robinsons  thermobonded 
non-woven  requirements  for  18 
months. 

Marketing  director  Neville 
Fishwick  says  this  policy  will  have 
resulted  in  a  £2.5  million 
turn-around  in  profits  over  three 
years  on  a  December  1992 
projected  turnover  of  £32m 
(turnover  in  1989  was  £40m). 

By  the  end  of  the  decade 
Robinsons  aim  to  reduce  their 
product  portfolio  to  200  lines 
with  a  core  of  20  turning  over 
£2m  each.  The  company  had 
3,600  lines  in  1989,  which  were 
cut  to  1,300  in  nine  months  by 


AAH  Pharmaceuticals  marketing  director  Alan  Turner  (left)  and  Super 
Vantage  business  development  manager  John  Newton  (right)  have  visited 
the  100th  Super  Vantage  member  at  the  Elm  Tree  Pharmacy  in  Onchan 
on  the  Isle  of  Man,  They  presented  a  commemorative  gift  of  a  silver  plated 
antique  finish  apothecary  to  pharmacist  Michael  Morrison  (centre) 


Dedicated  sales  team 


Allergan  Optical,  who  claim 
leadership  in  the  contact  lens 
care  products  market,  will  be 
launching  a  fully  dedicated  sales 
team  into  the  pharmacy  sector  in 
December. 

During  the  past  two  years 
Allergan's  sales  to  pharmacies 
have  been  handled  by  Intercare. 
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The  setting  up  of  a  separate  sales 
force  falls  into  line  with 
Allergan's  "strategic  goal  to 
provide  a  high  level  of  service 
within  the  retail  pharmacy 
sector,"  the  company  says. 

Pharmacists  should  continue 
to  order  from  their  usual  source 
of  supply  until  further  notice. 


Neville  Fishwick 

the  then  new  managing  director 
Andrew  Lauder 

Mr  Fishwick  says  Robinsons 
aim  to  tailor  and  launch  more 
brands  specifically  for  pharmacy 
sale  through  their  transfer  order 
sales  force  of  eight  who  call  every 
six  weeks  on  6,000  pharmacies. 


UK  approval 
for  Boots' 
Manoplax 

The  Boots  Co  have  been  granted  a 
UK  product  licence  for  Manoplax, 
their  latest  development  for 
congestive  heart  failure.  It  is 
expected  to  be  launched  onto  the 
market  in  the  Autumn. 

The  announcement,  which 
positions  the  drug  for  treatment 
of  chronic  heart  failure  as  a  first 
line  alternative  to  ACE  inhibitors, 
in  addition  to  diuretics  and/or 
cardiac  glycosides,  has  come 
earlier  than  expected.  It  is 
expected  that  approval  in  other 
major  markets  will  come  during 
the  next  few  months. 

Analysts  Lehman  Brothers  are 
forecasting  sales  of  $100  million 
for  Manoplax,  rising  to 
potentially  $250m.  Boots  have  no 
other  important  products  in  the 
development  pipeline,  and  the 
success  of  Manoplax  is  crucial  for 
future  growth.  Approval  in  the  US 
market  is  expected  before  next 
March.  It  will  be  co-promoted 
there  by  Warner  Lambert. 


Germans  get  tough  on 
health  costs 


The  German  Government  last 
week  approved  a  package  of 
health  reform  measures  designed 
to  save  Dmll  billion  each  year. 
Part  of  the  package  includes  a  two 
year  freeze  on  drug  prices  and 
enforced  price  reductions. 

There  are  four  basic  proposals 
which  will  raise  more  money 
from  the  public  and  impact  on 
the  pharmaceutical  industry  and 
health  practitioners: 

•  Patients  will  pay  10  per  cent  of 
the  cost  of  a  prescription  up  to 
maximum  of  DmlO  per  item. 
Currently  they  pay  only  Dm3, 
although  reference  price  drugs 
and  prescriptions  for  children  are 
free. 

•  Pharmaceutical  prices  will  be 
cut  by  5  per  cent  in  January  and 
frozen  for  two  years. 

•  Patients  will  have  to  pay  Dmll 
per  day  towards  their  stay  in 
hospital  (up  from  Dm7  per  day  up 
to  a  maximum  of  five  days) 

•  Doctors  and  dentists  will 
charge  only  60  per  cent  of  their 
current  fees,  absorbing  the  rest  of 
the  cost  themselves. 

City  analysts  Lehman  Brothers 
predict  that  pharmaceutical 
industry  profits  could  fall  by  25 
per  cent.  "This  must  inevitably 
lead  to  restructuring  and 
consolidation  of  the  German 


drug  industry.. .For  the  small  to 
medium  size  company  the 
challenge  to  their  sales  base 
could  be  too  great  to  endure. 
Merger  activity  could  become 
rife,"  it  is  forecast. 

However,  with  an  eye  to  the 
vast  US  market,  Lehman  say  that 
if  US  presidential  candidate  Bill 
Clinton  gets  into  the  White 
House,  then  his  "Pay  or  Play" 
healthcare  proposals  will  make 
the  German  healthcare  reforms 
look  like  tinkering  at  the  edges. 

Wellcome 
vote  buries 
rivals 

Wellcome  Consumer  Health  have 
come  out  ahead  of  the  field  in  a 
recent  poll  of  pharmacists. 

Asked  to  name  five  companies 
which  have  given  them  the 
greatest  product  support  during 
the  past  two  years,  46.4  per  cent 
opted  for  Wellcome.  Rivals 
Crookes  Healthcare  and  Sterling 
Healthcare  scored  12  per  cent 
and  20  per  cent  less,  respectively. 

The  survey  was  conducted  by 
market  research  organisation 
Camm  International. 
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As  with  any  new  treatment,  there  are  always  questions  which  your  patients  will  ask. 
These  are  the  most  common  questions  which  they  are  likely  to  raise  about  Nicotinell. 


Why  do  the  patches  come  in  3  different  sizes? 

Nicotinell  comes  in  three  doses,  so  that  you  can  be 
gradually  weaned  off  your  nicotine  dependence.  If  you 
smoke  20  or  more  cigarettes  per  day,  you  should  use 
Nicotinell  TTS  30  for  the  first  month,  Nicotinell  TTS  20 
for  the  second  month  and  Nicotinell  TTS  10  for  the 
third  month. 

Why  is  the  'Patient  Support  Pack'  important? 

Overcoming  nicotine  dependence  is  only  one  part  of 
giving  up  smoking. 
The  'Patient  Support  Pack' 
gives  help  with  stopping  the 
smoking  habit.  It  helps  you 
plan  how  you  will  quit,  and 
gives  encouragement 
throughout  the  3  month 
'Nicotinell  Treatment 
Programme'. 

Where  should  I  wear  the  patch? 

The  Nicotinell  patch  should  be 
applied  to  a  dry,  non-hairy 
area  of  skin  on  the  trunk  or 
upper  arm. 

How  often  should  I  change  the 
patch? 

Every  day,  first  thing  in  the 
morning. 


A. 


NEW 


The  'Patient  Support  Pack'  above  will  be  automatically 
provided  with  each  pack  of  Nicotinell  TTS  30. 


Should  I  take  the  patch  off  at  night? 

No.  It  is  important  that  you  have  a  constant  level  of 
nicotine  in  your  blood,  24  hours  a  day.  If  you  took  the 
patch  off  at  night,  the  low  nicotine  levels  in  your  blood  in 
the  morning  could  increase  your  craving  for  a  cigarette. 

Can  I  wear  the  patch  in  the  shower  or  bath,  and  when  I 
play  sport  or  go  swimming? 

Yes.  The  patch  has  a  special  adhesive  which  works  even 
in  the  wet. 


Q.   Does  it  work? 

A.    Nicotinell  can  help  to  overcome 
nicotine  dependence,  reduce 
cravings  and  lessen  unpleasant 
withdrawal  symptoms.  But 
breaking  the  smoking  habit 
still  needs  willpower.  So  how 
successful  you  are  depends 
on  how  committed  you  are  to 
succeed. 

Q.   Will  I  put  on  weight? 

A.    At  the  end  of  a  3  month  trial 
with  the  'Nicotinell  Treatment 
Programme',  patients  who 
had  quit  using  Nicotinell  on 
average  gained  just  0.21b, 
compared  to  9.7lb  in  patients 
using  a  placebo  patch.  1 


Nicotinell 


transdermal  nicotine 


TTS 

helps  to  overcome  nicotine  addiction 


Nicotinell<K>TTS  Prescribing  Information 
Presentation  Transdermal  therapeutic 
system  containing  nicotine,  available  in  3 
sizes  (10cm2,  20cm2,  30cm2)  releasing 
approximately  0.7mg/cm2/24  hours. 
Indication  Treatment  of  nicotine 
dependence,  as  an  aid  to  smoking 
cessation.  Dosage  Subjects  should  stop 
smoking  completely  when  starting 
treatment.  For  those  smoking  more  than 
20  cigarettes  a  day,  treatment  should  be 
started  with  Nicotinell  TTS  30  once  daily 
applied  to  a  dry,  non-hairy  area  of  skin  on 
the  trunk  or  upper  arm.  Those  smoking 
less  should  start  with  Nicotinell  TTS  20 
once  daily.  Si/esol  30cm2, 20c  m2and  1 0<  ur 
are  available  to  permit  gradual  withdrawal 


of  nicotine  replacement,  using  treatment 
periods  of  3-4  weeks  with  each  si/e.  Total 
treatment  periods  of  more  than  3  months 
and  doses  above  30  cm2  have  trot  been 
evaluated.  Contraindications  Non-smokers, 
occasional  smokers,  children.  As  with 
smoking,  Nicotinell  is  contraindicated 
during  pregnancy  and  br  east  feeding,  and 
in  acute  myoc  ardial  in  tart  lion,  unstable  oi 
worsening  angina  pectoris,  severe  cardiac 
arrhythmias,  recentcerebrovascular  accident, 
diseases  of  the  skin  which  may  complicate 
patch  therapy,  and  known  hypersensitivity 
to  nicotine.  Precautions  1  lypci  tension,  stable 
angina  pectoris,  cerebrovascular  disease, 
occlusive  peripheral  arterial  disease,  heart 
failure,  hyperthyroidism, diabetes  mellitus, 


renal  oi  hepatic  impairment,  peptic  ulcer. 
Persistent  skin  reaction  to  the  patch.  Keep 
out  ol  the  reach  of  children  at  all  times. 
Side-effects  Smoking  cessation  is  associated 
with  withdrawal  symptoms.  The  most 
frequently  reported  adverse  events  in 
controlled  clinical  Uials  regardless  of  any 
causal  association  were:  reaction  at 
application  site  (usually  erythema  or 
pruritus),  headache,  told  and  flu-like 
symptoms,  insomnia,  nausea,  myalgia,  and 
dizziness.  Occasionally:  blood  pressure 
changes,  other  central  nervous  system 
effects  and  gastrointestinal  disturbances. 
See  lull  prescribing  information.  Packs 
Nicotinell  TTS  10  (PL0001 /0161 )  in  packs 
ol  28  patches,  trade  price,  correct  at  time  of 


printing,  £32.83.  Nicotinell  TTS  20 
(PL0001/0162)  in  packs  of  28  patches, 
£34.56.  Nicotinell  TTS  30  (PL0001  /Ol  63) 
in  packs  of  28  patches,  £36.28. 
®  denotes  registered  trademark. 
Full  prescribing  information  is  available 
on  request  from  Geigy  Pharmaceuticals, 
Wimblehurst  Road,  Horsham,  West  Sussex, 
RI112  4AB.  Telephone  (0403)  50101. 
Reference  1  Abelin  T  et  al.  Controlled 
(rial  ol  transdermal  nicotine  patch  in 
tobacco  withdrawal.  Lancet,  1989;  January 

GEIGY 

Your  Partner  in  Hearth  Care 


r  "Weleda's  homoeopathic 
medicines  -  they  definitely 
bring  people  into  the  shop." 

Chris  Gifkins  M.R.  Pharm.  S. 


"Ten  years  ago,  we  stocked  about  half  a  dozen  Weleda  remedies 
-  now  we  have  two  cabinets  full.  Interest  in  homoeopathy 
definitely  snowballs;  it  happened  to  me,  it  happens  to  oui 
customers.  When  they  find  one  remedy  works,  they  want  to  trj 
more.  It's  a  process  of  discovery. 

People  see  us  as  the  specialists.  They  become  very  loya 
customers  and  come  back  again  and  again.  Many  of  them 
incidentally,  are  mothers  with  young  children;  they  are  looking 
for  safe  gentle  medicines  especially  during  pregnancy  anc 
through  their  child's  early  years." 


"Everyone  at  Weleda  is  genuinely  very  helpful,  efficienf  j 
and  friendly"  Jo  Hudson  M.R.  Pharm.  S. 

"I  went  on  a  Weleda  training  course  and  now  I  find  customers  com(\ 
back  again  and  again  because  they  trust  me  to  recommend  effective  | 
remedies. 

I  find  particularly  patients  with  chronic  conditions,  who  have  gon^ 
through  all  the  conventional  treatments,  turn  to  homoeopathy  -  foi 
instance,  some  patients  with  rheumatism;  they've  found  homoeopathy 
works  and  wonder  why  they  didn't  try  it  before!" 


"I  can  ring  up  Weleda  at  any  time  and  there'll  be  i 
pharmacist  there  who  can  help"  Sue  Miles  M.R.  Pharm.  S.  j:j 

"I've  been  selling  Weleda  homoeopathic  medicines  for  4%  years  nov| 
and  people  come  from  quite  a  wide  area  because  they  know  I  can  help 
them. 

Some  of  these  remedies  solve  problems  which  defeat  conventiona 
medicines.  For  instance,  you  can  give  Arnica  as  a  first-line  treatmen 
for  bruising  and  muscle  strain  and,  used  pre-  and  post-operatively,  iji 
can  reduce  trauma  and  bruising  -  there  is  nothing  in  the  conventiona 
armoury  that  can  do  the  same  thing." 

Weleda  offer: 

■  The  widest  range  of  OTC  homoeopathies  in  the  UK 

■  Comprehensive  range  of  26  indicated  natural  medicines. 

■  Full  range  of  Pharmacy  Only  products  and  pharmaceutical  specialities. 

■  Full  range  of  Weleda  toiletries. 

■  Regular  training  for  pharmacists  and  pharmacy  assistants. 
Generous  POR  on  all  products. 

For  full  details,  please  call  0602  309319  and  ask  for  Tele-sales. 
Or  fax  your  order:  0602  440349. 


WGLGDA 


Harnessing  the  Power 
of  Nature  for  Health 


Weleda  (UK)  Limited,  Heanor  Road,  Ilkeston,  Derbyshire  DE7  8DR. 


SB  and  Merrell  Dow 
announce  partnership 


Smithkline  Beecham  and  Marion 
Merrell  Dow  have  created  a 
partnership  to  develop  and 
market  OTC  medicines  in  the  US. 
The  new  group  will  also  look  at 
the  potential  for  similar 
co-operation  in  other  countries. 

Initially,  SB  will  own  90  per 
cent  of  the  partnership  with 
Marion  Merrell  Dow  holding  the 
remaining  10  per  cent.  It  will 
trade  under  the  existing  name  of 
SmithKline  Beecham  Consumer 
Brands. 

However,  ownership  will  be 
adjusted  to  reflect  the  products 
contributed  by  each  partner  — 
with  the  potential  for  it  to 
become  an  equal  split.  It  may  be 
renamed  Smithkline  Beecham 
Marion  if  the  products 
contributed  reach  "designated 
levels". 

If  the  new  group  had  been 
formed  last  year,  it  would  have 


Format  name 

Pharmaceutical  distribution 
company  Format,  based  in 
Tyne  and  Wear,  are  changing 
their  name  to  Format 
Pharmaceuticals  Ltd. 

MMC  block  Sara  Lee 

The  acquisition  by  a  subsidiary 
of  Sara  Lee  of  part  of  the  shoe 
care  business  of  Reckitt  & 
Colman  has  been  blocked  by 
the  Monopolies  and  Mergers 
Commission.  The  MMC  found 
that  the  loss  of  competition 
between  the  two  dominant 
brands  in  the  shoe  polish 
market  —  Kiwi  and  Cherry 
Blossom  —  provided  Sara  Lee 
with  scope  to  increase  its 
prices  substantially  before 
putting  its  high  market  share 
at  risk.  The  MMC  has  ordered 
Sara  Lee  to  divest  itself  of 
Cherry  Blossom. 


had  operating  profits  of  $120 
million.  SB's  US  OTC  business 
had  sales  of  $550m  in  1991,  while 
Marion  Merrell  Dow  had  $110m. 

Brands  in  the  US  which  will  be 
marketed  by  the  new  group 
include  SB's  Turns,  Contac,  Oxy 
and  Aquafresh,  and  Marion 
Merrelll  Dow's  Gaviscon, 
Cepacol,  Citrucel  and  Os-Cal. 

The  partnership  will  have 
development  and  marketing 
rights  to  all  current  and  future 
OTC  products  of  the  two  parent 
companies. 

It  will  also  pursue  development 
of  its  own  products,  product 
licensing  opportunities  and 
acquisitions.  Switches  of 
products  from  prescription  to 
OTC  are  also  expected  to  grow  the 
partnership  —  among  those 
under  consideration  are  Marion 
Merrelll  Dow's  Seldane  and  the 
transdermal    nicotine  system 


Nicoderm,  and  SB's  Tagamet. 

Bob  Bauman,  SB's  chief 
executive,  says:  "The  partnership 
capitalises  on  the  growing  trend 
towards  self-medication.  It 
strengthens  the  infrastructure 
and  scale  of  our  consumer 
business,  providing  us  with  a 
strong  portfolio  of  current 
products  and  a  promising 
pipeline  for  the  future." 

Meanwhile  Fred  W.  Lyons  Jr, 
president  and  chief  executive 
officer,  Marion  Merrell  Dow,  said 
the  partnership  is  a  milestone  in 
Marion  Merrell  Dow's  strategy  of 
optimising  its  major  products 
and  pursuing  POM  to  P 
opportunities. 

The  venture  will  be  led  by  John 
Ziegler,  president,  North 
America,  SB  Consumer  Brands. 
As  the  stock  market  received  the 
news  on  Tuesday,  SB  shares 
closed  down  7p  at  455. 


Back  in  UK 

The  Halston  and  Princess 
Marcel  la  Borghese  business 
recently  sold  by  Revlon  Inc  is  to 
open  a  UK  subsidiary. 

Teresa  Townsend,  previously 
of  Revlon  UK  and  Charles  of  the 
Ritz,  will  be  joining  the  company 
as  managing  director  covering 
the  UK,  Eire  and  the  Channel 
Islands. 

Townsend  will  report  to  Jurgen 
Schroder,  president,  Europe, 
Middle  East  and  Africa.  He  was 
previously  managing  director  of 
Beecham  Cosmetics  for  Europe. 
Mike  Marten  heads  the  new 
corporation  worldwide. 

The  Borghese  brand  will  seek 
prestige  positioning  with  a  select 
retail  distribution.  A  new 
fragrance  is  being  finalised  for 
launch  in  the  USA  in  Spring  1993. 
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Plans  to  speed  FDA 
approval  process 


Pharmaceutical  companies  and 
regulators  in  the  United  States 
are  near  agreement  on  plans 
which  would  see  companies 
paying  to  put  products  awaiting 
licences  through  the  approval 
process. 

The  move  to  break  the  approval 
bottleneck  at  the  Food  and  Drug 
Administration  will  see 
companies  stumping  up  some 
$75  million  a  year,  according  to 
reports  in  the  The  Independent.  It 
currently  takes  an  average  of  20 
months  to  gets  new  products 
through    the    FDA  regulatory 


process.  Some  critics  have 
suggested  that  such  user  fees  will 
compromise  the  FDA,  and  give 
the  industry  undue  influence 
over  what  should  be  an 
independent  process. 

In  the  UK,  when  the  Medicines 
Control  Agency  was  established, 
manufacturers  agreed  to  pay 
higher  licence  fees  in  return  for 
faster  product  approval  times. 
The  most  profitable  period  for  a 
new  drug  is  in  its  introductory 
period,  and  the  cost  of  higher 
licence  fees  can  be  offset  by 
increased  revenue. 


LACOTS  give  black  mark  for 
retail  price  tags 


One  in  four  retail  outlets  do  not 
comply  with  regulations  which 
require  them  to  indicate  the 
selling  price  of  goods,  according 
to  a  survey  of  high  street  pricing 
practices  undertaken  by  local 
authority  trading  standards 
officers. 

Pharmacies,  perfumeries, 
bakers,  petrol  stations  and  office 
suppliers  fared  particularly  badly, 
although  none  of  the  19  sectors 
surveyed  could  boast  100  per  cent 
compliance  with  the  controls, 
according  to  the  survey. 

Chief  problems  were  the 
failure  to  give  any  price 
indication  ,  but  many  prices  given 
excluded  VAT  and  failed  to 
mention  non-optional  extras  like 
delivery  charges. 

LACOTS  the  Local 

Authorities  Co-ordinating  Body 


on  Food  and  Trading  Standards 
—  surveyed  3,180  retail  outlets  in 
January  and  February.  Trading 
standards  officers  checked 
compliance  with  the  legislative 
provisions  of  the  Price  Marking 
Order  1991. 

LACOTS  believes  that  further 
controls  are  necessary  to  counter 
spurious  price  comparisons.  The 
Consumer  Affairs  Minister, 
Baroness  Denton,  is  being  urged 
to  implement  new  legislation  to: 

•  require  that  businesses 
substantiate  claimed  price 
"savings" 

•  control  the  use  of  particular 
pricing  practices  (eg 
recommended  retail  prices, 
"worth"  and  "value"  claims  and 
introductory  offers) 

•  reinstate  the  statutory  28  day 
bargain  offer  rule. 


transfer 

Roussel  Laboratories  have 
transferred  responsibility  for 
their  nutritional  range  in  the  UK 
and  of  Ireland  to  Clinitec 
Nutrition  Ltd,  following  the 
worldwide  sale,  by  Roussel  of 
Laboratories  Sopharga  to 
Clinitec.  Roussel  will  continue  to 
process  the  ordering  and  delivery 
of  its  lines  until  December  31. 
They  will  also  continue  to  provide 
medical  information  for  the  lines. 


Coming  events 


Vantage 
training 

AAH  Pharmaceuticals  have 
announced  details  of  Vantage 
retail  training  evenings. 

The  sessions  will  be  in  Stakis 
Hotel,  Glasgow  on  September  8, 
Swallow  Royal  Scot,  Edinburgh 
on  September  9,  Stakis  Hotel, 
Dundee  on  September  10, 
Britannia  Adelphi,  Liverpool  on 
September  16  and  Forte  Crest, 
Birmingham  on  September  30. 

The  evenings  feature  a  new 
format  which  the  company  says 
complements  the  distance 
learning  package  available  to 
Vantage  symbol  group  members 
and  their  staff. 

Members  wishing  to  attend 
should  contact  Tracey  Williams, 
The  Vantage  Department,  AAH 
Pharmaceuticals  Ltd,  West  Lane, 
Runcorn,  WA7  2PE. 

Advance  Information 

Medicine  counter  assistants  course. 
Training  course  organised  by  Mrs 
Sandie  Gay  MRPharmS  to  be  held  in 
Brierfield,  starting  on  October  6. 

Cost  £90.  Details  from  Mrs  Gay, 
before  August  31.  (Tel:  0282  614650). 

Swains  Photo/Video  trade  show  will 

be  held  in  Hunstanton,  Norfolk  on 
October  14.  Details  from  Swains 
(Tel:  0485  533393). 

The  October  meeting  of  the  Scottish 
Executive  RPSGB  and  the 
presentation  to  new  pharmacists  will 
be  held  on  October  14.  The  Scottish 
Pharmacists'  Conference  will  be 
held  in  the  Stirling  Highland  Hotel 
on  October  25.  Details  from  the 
Scottish  Department  (Tel:  031  556 
0723). 

International  Hospital  Federation 
Pan  Regional  Conference  at  the 

Queen  Elizabeth  II  conference 
centre,  Westminster,  London  on 
October  20-23.  Theme  is  the 
International  Healthcare  Challenge. 
Organised  jointly  by  the  National 
Association  of  Health  Authorities  and 
Trusts,  the  Institute  of  Health 
Services  Management  and  IHF. 
Details  from  Margaret  Bowe  (Tel:  071 
486  0531). 

Second  European  Conference  on 
Wound     Management     at  the 

International  Conference  Centre, 
Harrogate  on  October  2 1-23.  Details 
Macmillan  Magazines  (Tel:071  836 
6633  x2220). 
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APPOINTMENTS 


BELFAST 
CO-OPERATIVE 
CHEMISTS  LIMITED 

Superintendent  Pharmacist 

We  currently  have  a  vacancy  for  the 
position  of  Superintendent  Pharmacist  of 
Belfast  Co-Operative  Chemists  Limited, 

a  wholly  owned  subsidiary  of  National 
Co-Operative  Chemists  Limited. 

The  successful  applicant  will  not 
only  have  responsibility  for  maintaining 
high  professional  standards,  but  also 
for  the  day-to-day  operational  control 
of  a  group  of  up  to  10  pharmacies. 
The  position  offers  exciting  opportunities 
to  meet  the  challenges  of  the  1990's 
within  a  progressive  and  expanding 
organisation. 

A  competitive  remuneration  package, 
including  a  company  car  and  relocation 
expenses,  will  reflect  the  importance 
attached  to  this  appointment. 

Applications  are  invited  from  suitably 
experienced  retail  managers  who  can 
demonstrate  both  a  proven  track  record 
and  the  drive  and  ambition  to  meet  the 
challenge  of  this  position. 

Please  write  to: 
R.A.  Carrington, 
Chief  Executive  Officer, 
National  Co-Operative  Chemists  Limited, 
Briscoe  Lane,  Newton  Heath, 
Manchester  M10  6TX. 

The  closing  date  for  applications  is 
28th  August  1992 


CHEMISTS 


■    i  i 


Exciting  recent  developments  within  this  highly 
professional  Company  dedicated  to  the  health  of 
the  communities  it  serves  has  created  vacancies  for 
Pharmacist  Managers. 

Pharmacists  who  adopt  a  high  profile,  have  first 
class  communication  skills  and  staff  management 
should  welcome  the  opportunity  to  join  our 
expanding  Company.  We  offer  competitive  salaries, 
PPP  membership,  pension  scheme  with  life 
assurance  and  good  staff  discount. 

PHARMACY  MANAGERS 
SUTTON  COLDFIELD 
KIRKCALDY 
STOKE 

HEALTH  CENTRE  PHARMACY 

Apply  with  full  CV  to  Roger  Cotton,  MRPharmS, 
Recruitment  and  Training  Executive, 
Moss  Chemists,  Fern  Grove,  Feltham, 
Middlesex  TW14  9BD. 

LONG  TERM  LOCUM 
TO  COVER  MATERNITY  LEAVE 
IPSWICH 

Would  suit  a  job  share.  For  further  details  please 
contact  Mr  R  B  Cotton,  MRPharms, 
on  081  890  9333 

BE  SELECTIVE  WORK  FOR  MOSS  CHEMISTS 


CANNOCK 
NEWLY  REGISTERED 

West  Midlands  Co-operative  Chemists  Ltd 
have  a  vacancy  for  a  2nd  Pharmacist  at  our 
in-store  Pharmacy  in  Cannock. 
This  is  an  ideal  opportunity  for  someone 
wishing  to  gain  experience  with  a  view  to 
moving  on  to  Management  within  our 
expanding  group. 
For  further  details  ring:- 
Bernard  Mellor,  Superintendent  Pharmacist 
on:  0922  721255  during  office  hours  or 

write  enclosing  C.V.  to: 
P.O.  Box  8,  10  Hatherton  Road,  Walsall 
WS1  1JH  West  Midlands. 
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APPOINTMENTS 


L.  ROWLAND  &  Co. 
Est.  1810 

Although  we  operate  as  a  chain  of  pharmacies  in  North  Wales  we 
can  offer  you  the  organisation  of  a  multiple  but  at  the  same  time 
allow  you  to  enjoy  a  degree  of  autonomy  in  which  to  develop  and 
practise  your  management  skills 

We  are  seeking  to  recruit  both  experienced  and  newly  qualified 
pharmacists  to  take  up  management  posts  in  the  following 
locations:- 

HOLYWELL;  DENBIGH;  WREXHAM;  KELSALL. 

All  of  the  branches  have  a  good  level  of  N  H  S  dispensing  and 
each  one  has  its  particular  mixture  of  counter  sales  from  core 
medicine  through  pet  products  to  fine  fragrance/cosmetics.  We  are 
currently  engaged  in  the  introduction  of  new  technology  across  our 
branches  and  if  you  would  like  to  be  part  of  a  developing 
independent  multiple  then  we  would  like  to  hear  from  you 
The  remuneration  package  reflects  the  degree  of  responsibility  and 
workload  and  includes  payment  of  registration  fee,  pension 
scheme  and  where  desirable  a  Company  Car  can  be  made 
available. 

For  further  details,  application  form  and  interview  appointment 
contact:- 

N.W.  Jess  Esq.,  MRPharmS,  Regional  Manager, 
L.  ROWLAND  &  CO.  (RETAIL)  LIMITED 
Dolydd  Road,  Wrexham,  Clwyd  LL13  7TF. 
Telephone:  0978  290555  before  5.00pm 
Telephone:  after  7pm  0978  361475 


NUMARJC 

PHARMACY 


THE  WIRRAL 

Part-time  pharmacists  required,  good 
dispensing  and  support  staff,  no  paper 
work.  Pleasant  conditions,  good  pay. 

Please  contact:  Mrs  L.  Chanin 
051-677  4932  or  051-653  3115  (eves) 


BROMLEY,  KENT 

Experienced  pharmacy  manager  required  for 
busy  upmarket  pharmacy.  Must  be  self- 
motivated,  train  and  motivate  staff  and 
develop  further  both  NHS  and  OTC. 
Attractive  salary. 

Telephone:  081-656  9816 


LONDON  SW 

Pharmacist  manager  required  for  a  small,  busy 
pharmacy.  Must  be  self-motivated  to  develop 
further  NHS  and  OTC. 
Please  'phone  081-642  4200  (eve) 
071-703  9800  (day) 


CHESTER  AND  BOOTLE 

Enthusiastic  locum  required  for 
regular  days  on  long  term  basis. 

Telephone:  0836  618173 


PHARMACIST  L0CUMS  1  1  ■ 


Provincial  Pharmacy 
Locum  Services 


SUMMER  LOCUM 

 HOuS^Je  1 


SHORTAGES 
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We  have  over  3000 
Pharmacists  Registered! 
plus  experience  of  handling 

mnnnnu     i-  EDINBURGH 

over  100,000  bookings  «  031-229  0900 

Nationwide! 

Please  Call  Now!  _  Ntw 

091-233  0506 

Our  Business  MANCHESTER 
P.aceyourLocum problem  %$&Egf3R  j    i  SHEFFIELD 

in  the  hands  of  our  '  '  ""        ...I       0742-699  937 

experienced  co-ordinators.  mb   '  j 

We  will  inform  you  the  CARDIFF         ,  ^_=_ 

moment  cover  is  found.  0222  549174  BIRMINGHAM^ 

 |  021.233  0233  / 

Your  Business  ^^f^  ~ 

We  leave  you  to  get  on  with  c vctcd      1  LONDON 

doing  what  you  do  best-  mQ3A399/U  0892-515  963 

Running  your  Business    fg~m ,  ,£ ]j       ,  t\\f** 


h[p 


Member  of  the  Henry  I.  Perlow  Group 
National  Pharmacy  Locum  Agency 


Kent/Sussex  Office  0892  510526 

We  invite  Pharmacist  Locums  to 
apply  for  registration 


NORTHERN  LOCUMS 

Agency  (Lie.  No.  YH1599) 
/Areas  covered 
Yorkshire,  Newcastle, 
Manchester,  Liverpool 
Leeds  Tel  &  Fax  No:  0274  562066 
Manchester  Tel  &  Fax  No:  061  7258063 
OPEN  7  DAYS  UNTIL  10PM 


WEYBRIDGE,  SURREY 

Pharmacist  required  for  two  regular 
days  each  week. 

Telephone:  081-788  7782 
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PHARMACIST  LOCUMS 


BUSINESS  FOR  SALE 


KNIGHTON,  POWYS 

Locum  required  for  regular  day  — 
occasional  Saturday. 
Contact  Mr  A.  Oram  on 
0547  528313 


SCOTLAND 

Locum  required  for  regular/occasional 
Saturday  mornings  9am  -  1pm. 
Telephone:  0259  723155  (day) 
031-556  2156  (evenings) 


SITUATIONS  WANTED 


ESSEX/SUFFOLK/ 
LONDON 

Community  pharmacist  available 

Saturdays  and  some  evenings. 
Telephone:  0255  672845  (work) 
or  081-989  4371  (home) 


M.E.  PHARMACY  CONSULTANTS 

NORTH  LONDON  Pharmacy  with  2  floors  above  in  busy  market  street. 
T/O  approaching  £500,000  pa.  NHS  2000  items  per  month.  Rent 
£16,000  p. a.  Price  £300,000  SAV. 

N  W  LONDON.  Lock  up  pharmacy  in  prime  position  close  to  tube 
station.  lOOOsq  ft.  T/O  £285,000  p. a.  NHS  1,700  items  per  month,  rent 
£11,250  p. a.  In  need  of  modernisation.  Price  £160,000  SAV. 
MIDDX.  Prime  high  street  pharmacy  with  extensive  accommodation 
above.  T/O  £430,000  p. a.  Under  manager.  NHS  1900  items  per  month. 
Net  rental  £16,600  p  a.  Price  £199,000  SAV. 

For  further  details,  or  to  sell  your  business,  telephone: 
0923  827962 


HARROW,  MIDDX.  High  Street  pharmacy.  Annual  turnover  £430,000. 
NHS  items  1900  per  month  Long  lease.  Rent  £19,000.  Upmarket 
business.  Price  £199,000  SAV  Ret:  07176 

S.  CROYDON,  SURREY.  Lock-up  Pharmacy.  Annual  turnover 
£232,566  NHS  items  1500  per  month.  20  year  lease.  Rent  £9,000  p  a. 
Price  £75,000  SAV.  Ret  05223 


DEVON, PLYMOUTH 
HEALTH  CENTRE  PHARMACY 
FOR  SALE 

Great  opportunity  for  young  pharamcist  to  realise  potential  June  2700 
NHS  items.  Turnover  for  1st  twelve  months  £220.00  asking  price 
£85,000  for  G/W  F  +  F  plus  SAV  approx  £25,000. 
Tel:  (0752)  772414  or  (0752)  773496  (Eves) 
A. A.  ALLEN  MRPharms 


BUSINESS  FOR  SALE 


Specialists  in  Stocktaking 
for  Transfer  and  Audit 


&•  COMPANY 


Est.  1846 


REMFR£WSHIRE 

Long  established,  easily  run  pharmacy  Ideal  lor  Irrsl  lime  buyer  or  hosbandlwile  ream  Turnover 
30  9  91  [188,204  NHS  Hems  average  1,550  per  month  leasehold  Ion  mtrtitarJs  Oilers 
loviled  lor  goodwill,  fixtures  and  lutings 
CONTACT  GLASGOW  OFFICE 
FYIDE  COAST 

Community  Pharmary  situated  in  lowo  centre  location  ol  popular  Lancashire  holrdy  [i",cir! 

Sales  ye  30  4  92  (  254,000.  Grass  ptrjlrt  al  281.  f 71 .184 00.  NHS  monlly  average  2400 

items.  Tenure  leasehold  on  21  year  lease  Price  lot  goodwill  l&f  [135.000  Financial 

arrangements  possible  lo  suitable  puichaset 

CONTACT  LEEDS  OFFICE 

NORTH  YORKSHIRE  COASTAL  RESORT 

Community  pharmacy  situated  in  tesidenlial  area  of  popular  Easl  Coast  holiday  resort  Protected 

sales  yeai  ending  30992  [235.000  Cross  prolit  al  27%  [63,859  NHS  monthly  average 

2178  items  Tenure  -  leasehold  or  freehold  with  sobstanlial  4  bedroom  accommodation  Price 

lor  goodwill.  Fixtures  and  lutings  C 1 1 0.000  plus  stock  at  valuation. 

CONTACT  LEEDS  OFFICE 

NORTH  WALES  COASTAL  RESORT 

Community  pharmacy  situated  on  maio  street  ot  populai  North  Wales  holiday  resort  Sales  year 

ended  28  2  92  [333.700  Gross  piohl  al  27  5?.  [91,000  NHS  monlhly  average  1143  items 

Tenuie  leasehold  with  2  bedroom  sell  contained  flat  Puce  foi  goodwill,  luluies  and  Idlings 

[155.000  plus  slock  al  valuation 

CONTACT  LEEDS  OFFICE 
i     VORKSHIREilANCASHlRE  BORDER 

Tornover  [243,912  al  32  7%  NHS  2000  Hems  pm  Tenure  Ireebold  al  [35,000  Puce  loi 

goodwill  F&F  (150,000 

CONTACT  LEEDS  OFFICE 
I     NORTH  LONDON 

Long  eslablrshed  pharmacy  in  busy  parade  turnover  [195,000  based  on  1250  items  per 

monlh  Lots  of  potential  10  increase  sales  Freehold  or  lease  options  Easy  houis  (closed 

Saluidaysl  Genome  retirement  sale  L85.0G0  lor  goodwill.  futures  and  lutings  pk*. slock  at 

valuation  plus  Ireebold  [it  applicable! 

CONTACT  EPPING  OFFICE 
I     NORTH  SDRREY 

long  established  shop  in  bosy  parade  Turnover  (197,197  based  on  1000  plus  items  Excellent 

2  bed  accommodation  above  New  lease  lots  ol  potential  [run  by  locuml  Easy  hours  (65.000 

tor  goodwill,  lease  Imures  and  Ittitngs  plus  slock  at  valuation 

CONTACT  EPPING  OFFICE 

Please  mention  Chemist 


SURREY 

High  Streel  Pharmacy  Estimated  T  0  [450  000  based  on  2  400  items  per  month  leasehold, 
spacious  unit  Some  potential  Popular  location  Reasonable  Opening  houis  Puce  asked 
(240.000  lor  goodwill  lease,  luluies  8  Irlliogs  plus  SAV 
CONTACT  EPPING  OFFICE 
EDINBURGH 

long  establshed  commcany  raharniary  wnh  Healn  Centre  shares  Tu^over  310891  (155.932 
Gross  proln  [43.628  NHS  Hems  1.200  per  monlh  Ideal  opportunity  lor  his 


Otters  invited  lor  goodwill.  Iniure 
CONTACT  GLASGOW  OFFICE 


md  fittings  plus  heritable  property  p 
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1,1111, 
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i  nm 


310192 
am  Oftets 
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n  Sooth  Easl  Glasgow 
nth  leasehold  property 
slock  al  valuation 


ABERDEEN 

Modem  attractive  phatmacy  busy  thoroughfare  with  low  overheads 
(234  000  Scripts  average  1.500  per  monlh  Ideal  business  lot  bosba 
invited  lot  goodwill,  tutuies  and  Idlings  bentael?  properly  plus  stock 
CONTACT  GLASGOW  OFFICE 
GLASGOW    SOUTH  SIDE 

Established  business  Turnover  30691  (218.118  Scripts  average  2.31 
invited  tdi  goodwill.  Futures  ard  Idlings,  heritable  piopeily  plos  slock 
CONTACT  GLASGOW  OFFICE 
GLASGOW 

Wonderful  opportunity  lo  purchase  very  modem  tu'iy  lilted  phatmacy 
Peopled  braver  lo  30  9  92  (  315.000  Scnpts  average  3.000  pp  m 
low  overheads  Offers  invited  For  goodwill  tutuies  and  fittings  plus 
CONTACT  GLASGOW  OFFICE 
BIRMINGHAM 

Near  5  doctor  surgery  Turnovei  [246.000  lasl  yeai  with  gross  profit  [73.700  NHS  items 
average  2,800  per  month  7  00pm  closing  Nicely  Idled,  spacious  double  Itonled  shop  Freehold 
[750,000  Oilers  lor  goodwill  [100,000  plus  S&( 
CONTACT  WALLSALL  OFFICE 
MID  GLAM 

Old  established  fihondda  pharmacy  Tornnver  [23,000  wnh  28%  gross  profit  NHS  items 
2,300  pel  monlh  Easy  bouts,  two  hall  days  closed  Property  f 270.000  ot  lease  al  [3,000 
per  annum  Oilers  around  (85,000  plus  SAV  Early  viewing  recommended  at  this  batgatn  price 
CONTACT  WALSALL  OFFICE. 
G10S 

Turnover  [235,000  NHS  items  average  1 500  month  Easy  houis  Good  parade  ol  shops  serving 
large  estate  New  ease  being  negotiated  around  [4  750  pa  Offers  invtled  in  inspect  ol  goodwill 
CONTACT  WALSALL  OFFICE 

&  Druggist  when  respondin 


172  High  Street,  Epping,  Essex  CM16  4AQ 
Telephone:  0992  576144;  Fax:  0992  574181 

517  Christchurch  Road,  Bournemouth  BH1  4AQ 
Telephone:  0202  395832/396711.  Fax:  0202  303793 


65  Bath  Street,  Glasgow,  G2  2BX 
Telephone:  041  332  7977.  Fax:  041  332  5626 

Tudor  House,  Bridge  Street,  Walsall  WS1  1EZ 
Telephone:  0922  28748.  Fax:  0922  612737 


36     WEST  MI0S 

Pharmacy  lurnover  {202,000  approx  plus  Post  Office  salary  135,000  pa  NHS  items  1000 
per  month  Alliaclive  shop  Closed  Saturday  atlemoon  Lease  at  [11,500  p  a  Oilers  irwiled 
lor  goodwill,  fntuies  and  lutings  plus  stock  al  valuation 
CONTACT  WALSALL  OFFICE 
:37  DEVON 

Attractive  unopposed  pharmacy  lumover  [230,000  Dispensing  1,600  items  E»cel!enl  3 
bedroomed  Hat  Freehold  for  sale  il  required  al  [100,000  Alternatively  a  new  lease  will  be 
granted  [80,000  lor  goodwill,  fixtures  and  frtlmgs  plus  SAV 
CONTACT  BOURNEMOUTH  OFFICE 
152      SALISBURY  WILTS 

Ideal  opportunity  first  venture  Turnovei  [180,000  dispensing  1800  items  pel  month  Situated 
opposrte  doctor's  surgery  New  lease  to  tie  granted  by  vendor  at  [3,000  pa  Option  to  purchase 
freehold  Genuine  retirement  sale  Otters  ovei  [50,000  loi  goodwill,  futures  and  fillings 
considered 

CONTACT  BOURNEMOUTH  OFFICE 
'49     NORTH  WEST  HANTS 

An  opportunity  lo  acquire  a  pharmacy  showing  a  substantial  progressive  increase  This  attracts 
lockup  phaimacy  silualed  mam  road,  adjaceni  lo  market  square  has  lor  many  years  been  rtin  under 
managi?ment  2D  year  lease,  reviews  every  5  years  Neiil  rent  renew  1994  Dispensing  tetwren 
2,500)2,700  items  pei  monlh  Turnovei  tor  the  current  year  approjimaiely  €375,000  This  is  a 
gernine  retirement  sale  Earty  compleliori  requesied  Otters  on  [125,000  loi  ihe  lease,  goodwill. 
Ii»tuies  and  fitlincjs,  plus  stock  al  valuation  Ideal  proposition  loi  managing  popneioi 
CONTACT  BOURNEMOUTH  OFFICE 
,28  BERKSHIRE 

High  Slieel  situation  close  to  ihiee  doctors  surgeries  Established  1986  Al  present  run  undei 
management  Protected  turnovei  loi  current  yeai  (240,000*  Dispensing  approximately  2,250 
items  per  month  Well  fitted  New  tease  lo  be  granted  Moderate  overheads  Price  asked  foi 
benefit  ol  goodwill,  lease,  futures  and  fittings  offers  on  [100.000  plus  slock  al  valuation 
CONTACT  80URNEM00TH  OFFICE 
M2     WEST  MIDS 

Newly  esiahished  to  Shopping  Prenntl  T  O  [300,000  projected  lo  end  ol  yeai  NHS  2250  items; 
month  900am  1 30pm  Amaciive  stop  Lease  al  [3.350  pa  Otters  around  f  160,000  pros  SAV 
CONTACT  WALSALL  OFFICE 
383  DERBYSHIRE 

Turnover  [200.000  projected  NHS  items  1750  per  month  Double  fronted  corner  shop  on 
lease  at  low  rental  Offers  around  [60.000  plus  SAV 
CONTACT  WALSALL  OFFICE 

TO  THIS  ADVERTISEMENT 


5  York  Place,  Leeds,  LS1  2DR 
Telephone:  0532  439061.  Fax:  0532  423304 


340 


Chemist  &  Druggist  AUGUST  22  1 992 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  AND 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


YORKS  COAST,  FILEY 

Retirement  Sale  Prominent  Pharmacy  in 
centre  ol  this  charming  seaside  town  T/O 
Oct  91  £386,000  NHS  items  3,450  per 
month  Great  potential  Substantial  freehold 
property  £92.500  Offers  invited  for  GW/Fix 
plus  SAV  apprsx  £50,000 


ft 


W.  YORKS 

Goodwill  reduced  by  £20,000  for  quick 
sale  Main  Road  Leasehold  Pharmacy 
Est  T/O  April  92  £505,000  NHS  items 
6,000  per  month  Offers  around  £280,000 
for  GW/Fix  plus  SAV 


PHARMACIES  URGENTLY  REQUIRED  NATIONWIDE  FOR  EAGER  PURCHASERS 


NEAR  BEDFORD 

Well  established  drug  store  for  sale. 
£10,000  plus  stock.  New  lease  available. 

Telephone:  0767  40492  (evenings) 


LONDON  SW12 

Near  Tube  Station  •  Turnover  £240,000 

NHS  1,500  items      Rent  £7,200      Lease  16  vears 
Price  £120,000  +  SAV      Offers  Invited 

Write  A  PATEL 
20  Richmond  Road,  Thornton  Heath,  Surrey 


BUSINESS  WANTED 


Pharmacy 

W  ^SalesuK 

URGENT 


We  require  for  our  expanding  list  of  eager  purchasers, 
quality  Pharmacy  businesses  throughout  the  UK. 

For  immediate,  confidential  and  personal  attention  contact: 

WAYNE  JACKSON 


on 


Tel  (0532)  433007 


AGENTS 


AGENTS 
REQUIRED 

Pharmaceutical  wholesalers 
require  Commission  Agents  / 
Sales  Representatives  for  marketing 
generics,  P.I.'s  and  dispensing 
containers  directly  to 
pharmacy  outlets. 

Apply  in  strictest  confidence  to:  — 

Box  no:  C&D  3423 


To  sell  Generic  OTC  and  Pis  Directly  to  Retail 
Chemists  and  Cash  and  Carry  Outlets. 

Experience  and  contacts  would  be  desirable. 

Attractive  commission. 

ALPHACHEM  LTD 

55  NUTFIELD  ROAD,  MERSTHAM,  REDHILL, 
SURREY  RH1  3ER. 

0737  644  836 


DISPENSING  LABELS 


Chemists;  SAVE  MONEY  AND  TIME 

Reduce  wastage  and  make  more  profit 
by  using  our  dispensing  labels 
(7-10  days  delivery) 
D  &  M  PRINTING  Co.  Ltd. 
Telephone:  051-949  0567  Fax:  051-949  0747 


LOANS 


100% 


PRACTICE  LOANS 

We  offer  professional  people  100%  unsecured 
loans  to  purchase,  merge  or  re-finance  a 
practice,  so  there  is  no  need  to  mortgage 
your  home  to  raise  capital. 

Various  repayment  methods  are  available 
to  suit  individual  requirements  lor  terms  ol 
20  years  or  longer  We  are  willing  to  consider 
partnerships  and  sole  practices 

To  liml  f nil  more  call  us  on  07  1 -242-4375 
oi'  write  lo  J  W.  Sleath  &  Co.  Lid.,  Insurance 
and  Mortgage  Brokers,  58  Theobalds  Road, 
London  WC1X  8SG 


1% 


Specialists  In  Practice  Finance 


ABOVE  BANK  BASE 


FREEDOM 


Independent  Finance  for  the  Independent  Pharmacist 
Funds  available  for  Pharmacists  seeking  to: 
•k  purchase     raise  capital  refit 
refinance  existing  loans 
FREEDOM  to  buy  stock  as  you  wish 
FREEDOM  to  bank  where  you  want  to 
Call  Doug  MacLeod  AIPharmMI 
0532  442054  (24  Hours) 
MORTGAGES  for  Qualified  Pharmacists  up  to  4x  your  income 
plus  3x  your  Partners. 
9.65%  (APR  1 1.8%)  Fixed  5  years 
Your  home  is  at  risk  if  you  do  not  keep  up  repayments  on  a 
mortgage  or  other  loan  secured  on  it.  Written  guotations 
available  on  request. 
FREEDOM,  2nd  Floor,  Chancellor  Court,  The  Calls,  Leeds, 
Yorkshire  LS2  7EH. 
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PHARMACY  COMPUTER  SYSTEMS 


PHARMACY  COMPUTER  SYSTEMS 


SCAL  VER  T  COMPUTER 
SER  VICES  PRESCRIPTION 
LABELLING  SYSTEMS 


including:- 
*  Patient  records  •  Drug  interactions 

•  Owings  •  Stock  usage 

•  Controlled  dosage  sections  for  (Nomad  etc) 

•  Software  from  £99.00  plus  VAT  to  £249.00 

plus  VAT 

•  Complete  systems  for  less  than 

£1899.00  + VAT 

•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 

S  CALVERT  COMPUTER 
SERVICES  AT  83  PONTEFRACT 
LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


Rtient  Records 
Interactions 


Check  Out  f"be 

Leaflets 


EPOS 


Stock  Control 


COMPUTING  LTD 


Anna  Butler  MRPharmS,  Dept  G.B., 

Hadley  Hutt  Computing  Limited, 

George  Bayliss  Road, 

Droitwich, 

Worcs  WR9  9RD. 

Telephone:  0905  795335 

Fax:  0905  795345 


PACEfieta 


There  are  no  extras  to 
pay  for  with  Pace  Beta 


LABELLING 
SYSTEMS 

TELEPHONE  061  941  7011 
FOR  DETAILS  AND  A  FREE 
DEMONSTRATION 

★  AVAILABLE  FOR  ONE 
MONTH'S  TRIAL 

★  PERSONAL  INSTALLATION 
AND  TRAINING  GIVEN 

★  MULTI  FEATURE  SYSTEM 
NO  EXTRAS  TO  BUY 

Don't  Settle  for  Less 

37  STAMFORD  NEW  ROAD. 
ALTRINCHAM  WA141EB 


John  Richardson  Computers  Ltd 


PMR 


Latest 
Update 


8/92 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD,  FREEPOST,  PR5  6BR 


SHOPRTTINGS 


0626  -  834077 

COMPREHENSIVE  DESIGN, 
MANUFACTURE  AND  INSTALLATION 
SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


SNORDIA 


PHARMACY  PLANNING 


SPECIALIST  SHOPFITTING 
AND  DESIGN  FOR  TODA  YS 
Approved  PHARMACIST 

DESIGN  SERVICE  -  COMPLETE  PACKAGE  -  NATIONWIDE  SERVICE 


V. 


SHOPFITTERS  LTD., 
NORDIA  HOUSE,  SEACROFT  INDUSTRIAL  ESTATE 
COAL  ROAD,  LEEDS  LS14  2AW 

Tel:  0532  323478  Fax:  (0532)  323348 


PROFESSIONAL 

PHARMACY  DESIGN  &  INSTALLATION 


aemmaiBssgiF 

OFFICE  &  SHOWROOM  0935-20724 
LONDON  OFFICE  0883  622151 

OXFORD  ROAD,  PEN  MILL  TRADING  ESTATE, 
YEOVIL  BA21  5HZ. 
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CASH  A  CARRY 


FOR  DETAILS  OF  YOUR  NEAREST  BRANCH 

CALL  FREEFONE 

0800  181349 


6uropharttL~> 


J.  Pickles  &  Sons  have  a  sales  force  covering  chemists  & 
druggists  in  the  UK  with  41  niche  products  which  they 
deliver  ex-car.  This  ensures  immediate  delivery.  No  waiting 
for  days  (or  even  forever)  for  urgent  seasonal  stock. 

Because  there  are  no  delivery  charges  built  into  our  prices 
we  can  keep  our  qualifying  stock  terms  low  and  our 
prices  competitive. 

Take  advantage  by  asking  our  rep  to  call. 


g^icklos&s 


ons 


Regd.  Office:  Beech  House,  62,  High  Street, 
Knaresborough,  North  Yorkshire  HG5  OEA. 
Telephone:  (0423)  867314 


SHOPPINGS 


Kick  the  recession  and  get 
your  Business  back  on  Target! 

Our  Business  is  improving  your 
Business  and  creating 

That  Work 
We  Offer 

A  complete  shop  fitting  &  design  service. 
Specialize  in  continental  dispensary  fittings. 
Quality  you  can  afford. 
Attractive  leasing. 

For  further  details 

Tel:  0761  418941 


A\l  M  Ma'rUi  inrt  2a  Hallatrow  Road  Paultofi 
{DL-S  V_x-  1  ldl  KCLlllX   Bristol  Avon  BS18  5LH 


FREE  SURVEY  &  DESIGN 
Shop  Interior  and 
Dispensary  Fittings 

Marspec  Northern 

31  Prestwood  Court,  Birchwood.  Warrington,  Cheshire  WA3  6SB 
Tel:  0925  827292  Fax:  0925  82518 


GENERIC  AND 
IMPORT  OFFERS 
TOO  GOOD 
TO  PRINT! 

PHONE  US 

FREE  PHONE 
SOUTHERN  0800  525381 


SOUTHERN  OFFICE  OPEN  FROM  8am  TO  8pm. 
MONDAY-FRIDAY 


Ladysave  House  •  Dominion  Way 
Worthing  •  West  Sussex  BN14  8NW 
Tel:  (0903)  213303  Fax:  (0903)  203255 


To  advertise  in 
this  section,  please 
phone  Joe  Doveton 

on  0732  364422 
Ext.  2468 
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STOCK  FOR  SALE 


EN  FURTHER 
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LIBRA  DISTRIBUTORS 


WHOLESALERS  OF  FRAGRANCES    PHOTOGRAPhiC  HLMS  &  BATTERIES 

TEL  081-445  4164    FAX:  081 -445  1 399 
"GET  THE  RIGHT  PICTURE"  —  FILMS  AT  BEST  PRICES 

NEW  KODAK  GOLD  II  GR  100  SPEED  12exp  C1  42  20%  off  trade 
NEW  KODAK  GOLD  II  GR  100  SPEED  24exp.  £1.69  25%  off  trade 
NEW  KODAK  GOLD  II  GR  100  SPEED  36exp.  £2.15  22%  off  trade 
GA  100  SPEED  36exp.  Eng. /Arabic  £1.79  37%  off  trade 
GS  200  SPEED  12exp.  £1.53  20%  off  trade 
GS  200  SPEED  24exp.  £1.92  20%  off  trade 
GS  200  SPEED  36exp.  £2.37  20%  off  trade 
FUJI 

100  SPEED  24exp  £1  30  40%  off  trade 
100  SPEED  36exp.  £1  60  40%  off  trade 
Feel  free  to  call  for  a  price  list  on  081-445  4164 
Nationwide  Delivery  Next  Day. 
30  DAYS  CREDIT  ON  ALL  ORDERS  OVER  £350  I  ALL  PRICES  ARE  EXCLUSIVE  OF  VAT 


ARE  YOU  TAKING  ADVANTAGE  OF  PASSPORT  PICTURE  OPPORTUNITIES?  BIG 
OTENTIAL.  FOR  A  FREE  DEMO  AND  MORE  INFORMATION  PLEASE  CALL  US  NOW! 


LIQUIDATED  STOCK 

OF 

FASHION  HAIR 
ACCESSORIES 

+  SCRUNCHIES  it  BULLDOG  CLIPS 
it  ALICE  BANDS  it  FRENCH  CLIPS  &  BOWS 
it  BANDANAS  &  MUCH  MORE! 

ALL  TO  BE  SOLD  AT  5p  PER  ITEM 

TEL:  081-965  4727  FAX:  081-963  1060 


AUGUST 

SPECIAL  OFFERS 
INCLUDING: 


*  CAREFULLY  SELECTED  EC  IMPORTED  PHARMACEUTICALS 

*  PRODUCT  LIABILITY  INSURANCE 

*  OUR  OWN 'EC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 


*  DISTRIBUTION  THROUGHOUT  UK  incl.  N.  IRELAND 

*  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

*  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

*  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

*  MEMBEROF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 

|    U RIMPHARM  LTD 

UNIT  A6,  83  COPERS  COPE  ROAD. 
BECKENHAM.  KENT.  BR3  1  NR. 
TELEPHONE:  081-658  2255 
FAX:  081  658  8680 


STOCK  WANTED 

,.,k  kii,  i  JMW 

Old  Chemist  Shop  fittings  in  mahogany. 
Complete  shop  interiors  purchased. 
Drug  runs,  bow  cabinets  etc. 

We  try  hardest,  travel  furthest,  pay  more. 
Tel:  0533  515460.  Eves.  515488  —  Fax:  623847 


The  Trade  Mark  set  out  below  was  assigned  on: 
13  February  1992 

by:  C  H  BOEHRINGER  SOHN  (GERMANY), 
D.6507  INGELHEIM  AM  RHEIN  GERMANY 
to:  BOEHRINGER  INGELHEIM  KG, 

D.6507,  INGELHEIM  AM  RHEIN,  GERMANY 

WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  THE 
GOODS  FOR  WHICH  THE  TRADE  MARK  IS  REGISTERED. 

Trade  Mark  No.  Mark       Goods  Specification 
999121  Atrovent   Pharmaceutical,  Veterinary  and 

Sanitary  Preparations  and 
Substances:  Medical  and  Surgical 
Plasters;  Material  Prepared  for 
Bandaging;  Disinfectants  and 
Antiseptics;  and  Preparations  for 
killing  weeds  and  destroying 
vermin. 
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Businesslink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 


LONDON  SW  -  Pharmacist  manager  re- 
quired tor  a  small,  busy  pharmacy.  Must 
be  self-motivated  to  develop  further  NHS 
and  OTC.  Please  'phone  081-642  4200 
(eve)  071-703  WOO  (day). 


L0CL1MS 


KNIGHTON,  POWYS  -  Locum  required  tor 
regular  day  -  occasional  Saturday.  Con- 
tact Mr  A  Oram  on  0547  528313. 

ALLOA,  SCOTLAND  -  Locum  required  for 
regular/  occasional  Saturday  mornings 
9am  -  1pm.  Tel:  0259  723155  (day) 
031-556  2156  (eve). 


PHARMACY  ASSISTANTS 


CHESTER  AND  BOOTLE  -  Enthusiastic 
locum  required  for  regular  days  on  long 
term  basis.  Tel:  0836  618173. 

LEWISHAM,  SE  LONDON  -  Dispensing 
assistants/shop  assistants  required,  part 
time.Tel:  081-692  2823. 

PEAK  DISTRICT,  DERBYSHIRE/CH- 
ESHIRE BORDER  -  Experienced  dis- 
pensing assistant  required  for  new  health 
centre  pharmacy.  Tel:  0663  743153. 

SUNDERLAND  -  Experienced  dispensing 
assistant  required  for  5-day  week  to 
commence  October  1.  Tel:  091  -510  9589. 


SITUATIONS  WANTED 


WEST  LONDON  -  Experienced  pharmacist 
looking  for  long  term  management  post 
commencing  September/October.  Tel: 
081-451  6065. 

GLASGOW  -  Locum  available  for  occa- 
sional evenings  after  6.30pm  and  Sun- 
days. Tel:  0523  523523  Pager  No  804042. 

HOUNSLOW/HESTON/SOUTHALL  -  Ex- 
perienced pharmacist  (4  years)  seeks 
long  term  employment.  Tel:  081-572 
7461. 

ESSEX/SUFFOLK/LONDON  -  Commun- 
ity pharmacist  available  Saturdays  (£12/ 
hr)  and  some  evenings  (£13/hr).  Tel: 
0255  672845  (work)  or  081-989  4371 
(home). 


BUSINESSES  FOR  SALE 


NEAR  BEDFORD  -  Well  established  drug 
store  for  sale.  £10,000  plus  stock.  New 
lease  available.  Tel:  0767  40492  (eve). 

LONDON  SW12  -  Near  tube  station.  Turn- 
over £240.000.  NHS  1.500  items.  Rent 
£7.200.  Lease  16  years.  Price 
£120,000+sav.  Offers  invited.  Write  A 
Patel,  20  Richmond  Road.  Thornton 
Heath,  Surrey. 


EXCESS  STOCK 


TRADE  LESS  50%  -  100  Aldactine  25  (exp 
8/92);  224  Cordarone  X  lOOmg  (exp 
3/93).  Trade  less  33%  -120  Alimex  tabs 
lOmg;  .3.30  Adizem  SR  120mg  (exp  5/93). 
Tel:  0723  513106. 

METENLX  S  (140);  Mestinon  (200);  Sere- 
nace  lOmg  (50);  Rythmodan  retard  (28) 
trade  less  40%+VAT.  Also  Clexane  amps 
(20)  trade  less  30%+VAT.  Tel;  071-724 
8698. 

TRADE  LESS  30%+VAT  -  1  x  500  Diamox 
sustets  500mg;  Cardura  2mg;  Celevac 
tabs;  Dolobid  250mgand  500mg;  Prusene 
tabs.  Tel:  051-525  1003. 


TRADE  LESS  50%+VAT+POSTACE  -  70 

Baycaron  25mg;  178  Baratol  50mg;  346 
Baratol  25mg;  100  Catapres  0.3mg.  Tel: 
0509  234231. 
TRADE  LESS  60%+VAT+POSTAGE  -  26 
x  20  Ventolin  nehules  5mg.  Tel:  071-377 
7563. 

50%  OFF  TRADE  PRICE  -  Zofran  injec- 
tion 4  x  5  x  2ml,  (exp)  May  1993.  Tel: 
071-935  4631. 

TRADE  LESS  50%  -  Phyllocontin  forte  1  x 
60,  (exp  10/92);  2  x  28  Betaloc  SA  (exp 
12/95);  152  Megace  40mg  (exp  5/95).  Tel: 
0709  522605. 

TRADE  LESS  30%+VAT+POSTAGE  -4  x 
5  Convatec  flexible  flanges  32mm  S351;  1 
x  100  Nimotop  tabs.  Tel:  0547  528313. 

HALF  TRADE  PRICE  -  Madopar;  Praxi- 
lene;  Mexitil  200;  Nolvadex  20;  Rifinah 
300;  Retrovir  250;  Tagamet  800;  Susta- 
non  100;  Megace  40  and  80;  Pentasa 
enema.  Tel:  071-834  7050. 

TRADE  LESS  50%  -  Brocadopa  125mg  x 
302;  Destolit  150mg  x  20;  Cyclospasmol 
400mg  x  120;  Slow  Trasicor  160mg  x  54. 
Tel:  0708  743341. 

TRADE  LESS  40%  -  Zofran  tabs  1  x  30  x 
4mg  and  18  x  8mg.  Tel:  0533  863228. 

ASENDIS  50MG  AND  100MG:  Corwin: 
Fenopron  300mg  and  600mg;  Hytrin 
5mg;  Meptid;  Isophane  +  neutral  U-100 
insulin;  Anquil;  Arelix;  Megace  40mg; 
Suprefact  nasal  sprays;  Ossopan  800mg; 
Orap  2mg.  All  at  30%+VAT+postage.  Tel: 
0234  354090. 

TRADE  LESS  40%+VAT+POSTAGE  -  7  x 
28  Sectral  400mg  (exp  March  95).  Tel 
081-202  6262. 

TRADE  LESS  20%  -  166  x  Hexopal  tabs; 
56  Secadrex;  56  x  Securon  160mg;  240 
Megace  40mg;  56  Gastrobid.  Tel:  0322 
526470. 

TRADE  LESS  50%+VAT  -  30  Asendis 

50mg;  20  Aventyl  25mg;  30  Betaloc  SA; 

35  Bolvidon  30mg;  73  Bolvidon  20mg. 

Tel:  081-521  5477. 
TRADE  LESS  50%  OR  OFFERS  10  x  100 

Pancrease  capsules,  short  dated  Tel: 

0484  850413. 
TRADE  LESS  40%+POSTAGE  -  Cidomy- 

cin  2()mg/2ml  x  30;  Cidomycin  80mg/ 

2ml  x  25;  Hep-flush  x  90.  Tel:  0742 

477216. 

TRADE  LESS  30%+VAT+POSTACE  -  28 

Lopid  600mg  11/92;  140  Mexitil  200mg; 
71  Megace  40mg;  97  Tonocard  400mg 
12/92;  40  Hexopal  forte;  200  Orimetin 
250mg.  Tel:  0963  250259. 

TRADE  LESS  30%+VAT+POSTAGE  - 
100  Rifadin  300mg:  60  Gastrozepin 
50mg;  56  Rifinah  300;  100  Rocaltrol 
0.25mcg;  100  I'restim;  100  Droleptan;  15 
Hollister  skin  gel.  Tel:0474  533674. 

TRADE  LESS  50%+VAT+POSTAGE  -  11 
x  Suprefact  nasal  spray  (exp  '93);  4  x  10 
Solivito  N  amps  (exp  June  '93).  Trade  less 
30%+VAT  3  x  100  Froben  lOOmg  tabs. 
Tel:  0494  528155. 

COLOPLAST  MC2000-1  box  6764:  1  box 
6662  also  4  x  200g  super  soluble  Maxijul 
(exp  March  '95).  Trade  less  50%+  VAT- 
+postage.  Tel:  0602  254522. 

TRADE  LESS  40%+VAT  -  Calcitare  amps 
5  x  2ml  (exp  December  '92)  Tel:  0542 
40268. 

TRADE  LESS  15%.  -  10  x  30  Tagamet 
800mg.  Tel:  08494  22227. 


FOR  SALE 


28 FT  SHOWRAX  metal  shelving;  2  x  4ft 


counters,  2  x  4ft  gondolas;  2  x  5ft 
gondolas.  Any  reasonable  offers  accepted. 
Available  September  1.  Tel:  0832  273512. 

FORD  ORION  GL,  E1.6  -  Immaculate 
condition.  Lady  owner.  Sun  roof,  Panaso- 
nic stereo,  new  tyres,  MOT  taxed,  warran- 
ty, service  history.  Can  deliver  £3,000 
ono.  Tel:  0332  298744. 

PEUGOT  205  CTI  1.6  -  40,000  miles,  red, 
sunroof,  one  owner.  Excellent  condition. 
£3,995.  Tel  Medway  (0634)  235880. 

F  REG  BMW  3181  -  35,000  miles.  E  Reg 
BMW  7301  -  32,000  miles.  Total  price 
£17.000  or  318i  for  £7,000  and  730i  for 
£12,000.  Full  history.  Tel:  0858  431660 
after  6  pm. 


WANTED 


MARTINDALE  -  29TH  EDITION  wanted 

in  good  condition.  Tel:  0457  866300. 
HEAT  SEALER  FOR  PLASTIC  BAGS  - 

Irons  and  plates.  Also  any  part  of  Colara- 
do,  radio,  passive  IR  intruder  alarm 
system.  Tel/Fax:  021-777  3469. 
DISPENSING  EQUIPMENT  wanted  for 
new  opening:  fridge,  balances,  weights, 
CD  cupboard,  ointment  slab,  pestle  and 


mortar,  glass  measures,  etc.  Tel:  0423 
862117. 

PARALDEHYDE  LIQUID  BP  or  injection. 
Any  quantity  considered.  Urgently  re- 
quired. Tel:  081-592  1063. 


ACCOMMODATION 


ESSEX  -  Central  London  40  mins.  4 
bedroomed  house  in  quiet  conservation 
area  featured  in  Country  Life  and  Even- 
ing Standard.  Rent  £25()/wk  part  fur- 
nished. For  details  telephone  0833 
40919. 

TENERIFE,  GOLF  DEL  SUR  -  Lovely  one 
bedroomed  apartment  with  balcony 
overlooking  golf  school  and  Atlantic.  27 
holes  golf,  pool.  £125  weekly.  Tel:  081- 
458  2084. 

WALTHAMSTOW,  E17  -  Fully  furnished 
two  bedroomed  spacious  flat;  washing 
machine  and  fridge.  Tel:  081-520  1713 
(day)  081-368  2312  (eve). 

SELF  CATERING  NEW  HOUSE  available 
for  winter  breaks.  Close  to  Northumber- 
land coast,  Scotland  and  the  Cheviots. 
Centrally  heated,  sleeps  6+cot.  Tel:  0282 
445154.  Ref8388. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
accepted  at  the  discretion  of  the  publishers  and  upon  space 
being  available.  Send  proposed  wording  to  "Business  Link", 
CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1 RW.  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively, 
leave  the  details  on  our  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname.  .  , 
First  names . 
Address.  .  .  , 


 Postcode   

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 
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Aboutpeople 


expansion 


Pharmacist  helps  school 
fund-raising 


Unichem's  retail  finance  director 
Ron  Stracey  cuts  the  tape  at  the 
enlarged  Zafash  Pharmacy. 
Proprietor  pharmacist  Zafar  Khan 
is  on  the  right  hand  side  of  the 
doorway.  Ajmal  Malik,  a 
homoeopathic  practitioner  who  is 
to  work  full-time  at  the  pharmacy, 
is  on  the  left 

Zafash  Pharmacy  in  London's 
Earls  Court  has  doubled  in  size  in 
order  to  offer  a  wider  range  of 
complementary  therapies. 

Proprietor  pharmacist  Zafar 
Khan  is  to  start  dispensing 
homoeopathic  NHS  prescriptions 
and  has  appointed  a  qualified 
homoeopathic  practitioner  to 
work  full-time  in  a  separate  area 
of  the  pharmacy.  Mr  Khan  is  also 
extending  the  range  of  herbal 
remedies  he  stocks  and  hopes 
eventually  to  offer  acupuncture, 
aromatherapy  and  osteopathy. 

He  already  does  blood  pressure 
measurement,  cholesterol  and 
blood  glucose  testing  and  is  also 
hoping  to  diversify  into  aids  for 
the  elderly  and  disabled. 

The  pharmacy  is  to  be  open 
from  9am  to  midnight  on  every 
day  of  the  year. 

The  enlarged  premises,  to  be 
known  as  Zafash  Healthcare 
Centre,  were  inaugurated  last 
week  by  Unichem's  retail  finance 
director,  Ron  Stracey. 


Mountain 

The  fund  raising  committee  of 
the  Bobath  Cymru  appeal  for  the 
cerebral  palsy  centre,  was 
delighted  to  receive  over  £4,500, 
from  12  Nielsen  employees  who 
climbed  Britain's  three  highest 
mountains  in  only  26  hours. 


Pharmacist  Alison  Prestt,  of  Ross 
Chemist  in  Bishopsteignton, 
Devon,  has  helped  raise  over 
£4,000  for  Bishopsteignton 
Primary  School. 

Mrs  Prestt  is  a  member  of  the 
parent/teacher  association  at  the 
140  pupil  school.  She  helped 
organise  the  fourth 
Bishopsteignton  Vintage  Rally, 
which  attracted  1,500  visitors  and 
raised  over  £4,000  for  the  school. 
Vantage  were  asked  by  Mrs  Prestt 
to  be  one  of  the  sponsors  for  the 
event. 

The    rally    featured  steam 


Pharmacist  Alison  Prestt  is  pictured  with  Mr  J.E.Harris  of  Newton  Abbot, 
and  his  red  1958  MGA  which  took  the  Vantage  sports  car  prize  at  the 
Bishopsteignton  Vintage  Rally.  He  is  pictured  receiving  his  prize  from 
AAH  Paignton  branch  manager,  Ken  Young 


Pharmacist  Graham  Williams  from  Penygroes  was  the  winner  of  the  Wales 
and  Midlands  regional  final  of  the  Numark/Rennie  golf  tournament,  held  at 
Hill  Valley.  He  is  pictured  here  with  (from  left):  pharmacists  John 
Fergusson  from  Wrexham,  Lloyd  Eagling  from  Shirebrook,  Sandy  Young, 
the  deputy  chairman  of  Numark  and  managing  director  of  L.  Rowland, 
"O  J."  Jones  from  Wrexham,  Malcoim  Kaye  from  Willaston,  Andrew 
Winson  from  Annesley  Woodhouse,  Jon  Such  from  Beeston,  Mr  Williams 
himself  and  Richard  Simmonds  from  Oundle,  whose  wife  is  a  pharmacist. 
Also  pictured  at  the  prizegiving  ceremony  are  Trevor  Green  from  Roche 
Nicholas  and  tournament  co-ordinator  Ken  White 


engines,  steam  rollers  and  fire 
engines  from  all  over  Devon  and 
Cornwall,  lots  of  old  tractors  and 
crafts  in  a  nearby  barn. 

"We  have  had  very  favourable 
feedback  and  were  very  pleased 
with  the  support  we  received 
from  Vantage,"  said  Mrs  Prestt. 

The  money  raised  by  the  event 
goes  towards  books,  PE 
equipment  and  computers  for  the 
primary  school.  Other  projects 
planned  by  the  school  include  a 
library  extension,  equipping  the 
computer  room  and  making  an 
art  and  craft  room. 


Advertise 
with  the  NPA 

The  National  Pharmaceutical 
Association  has  produced  and 
distributed  advert  copy  that  can 
be  used  by  pharmacists  to 
advertise  in  local  papers. 

A  set  of  18  advertisements,  six 
copies  of  three  different  designs,! 
have  been  sent  to  members  with 
the  August  issue  of  The'i 
Supplement. 

The  adverts  can  be  used  to 
highlight  the  supply  of 
medicines,  babycare  products  or 
sun  products.  Pharmacists  can 
send  the  advert  of  their  choice  to 
the  local  paper  with  instructions 
to  typeset  the  pharmacy  name 
and  address.  Then,  suggest  the  j 
NPA,  you  can  "sit  back  and  wait  Is 
for  the  customers  to  pour  in"! 


APPOINTMENTS 


AAH  Pharmaceuticals  have| 
appointed    Jill    Dinsmore  ast 

Vantage  marketing  co-ordinator.  I 

The  National  Association  of; 
Health  Authorities  and  Trusts! 
(NAHAT)  have  appointed  Chris 
Vellenoweth  as  a  consultant  in 
the  area  of  nursing  home  J 
regulation  and  collaboration  with 
the  independent  sector. 

Michael  Cartwright  has  been 
appointed  technical  manager  atj 
Tudor  Photographic. 

Keith  Garden  has  been  appointed 
sales  and  marketing  director  of 
the  newly  formed  East  India 
Company  Tea  Ltd,  manufacturers 
of  herbal  teas. 
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CHE  N\  EX 

EXHIBITION 


t 


Wembley  Exhibition  Centre 

LONDON 
13  and  14  September  1992 


Chemex...  the  unique  opportunity  for  retailers,  buyers  and  specifiers  to 
see,  compare  and  select  new  and  profitable  lines.  The  show  offers  the 
only  chance  to  see  over  250  companies  under  one  roof  exhibiting  over 
2000  products. 

Everything  on  show  in  a  pharmacy  is  on  show  at  Chemex: 

Pharmaceuticals  Cosmetics 
Fine  Fragrances       Health  Lines  Babycare 
Shopfitting  Computers  Photography 

And  much  more... 
Hundreds  of  "Show  Only"  offers  -  competitions  and  prizes. 

NPA  Village  -  all  you  could  want  on  shopfitting  and  pharmacy  planning, 
financial,  legal  and  insurance  matters  in  business  and  personal  affairs, 
pensions,  retail,  business  and  pharmacy  equipment,  together  with 
training  and  information  on  the  NHS,  pharmacy  services  and  retailing. 

Wembley  Exhibition  Centre 

Staged  at  Wembley,  this  superb  centre  is  easily  accessible  by  public  and 
private  transport  with  parking  for  over  5000  cars. 

Today  your  business  must  be  efficient  and  profitable  -  Chemex  offers  you 
that  opportunity. 


m&r. 


Telephone  081 302  7215  or  complete  and  return  the  coupon  for  your 

complimentary  tic!  et. 


r 


CHEMEX 

EXHIBITION 


Sponsored  by 

CHEMIST& 
DRUGGIST 


Please  send  me 
NAME 


free  tickets  for  Chemex  92 


COMPANY 
ADDRESS 


13  &  14  SEPTEMBER  1992 
WEMBLEY  EXHIBITION 
CENTRE  •  WEMBLEY 
LONDON 


POST  CODE 


MGB  Exhibitions  Ltd.  Marlowe  House,  W  Station  Road,  Sidcup,  Kent  DA15  7ET 
Telephone:  081  302  7215 


Denture  wearers  areni 


They're  younger,  wealthier  and  nearly  50%  only  wear  a  partial  denture  plate.  That's  why  Steradent'  is  investing  heautl 


in  innovative  products  specially  for  this  growing  market.  Modern  time-saving  products  to  suit  these  netf  customer 

w  hat  th  ey  use  d  to  be 

along  with  additions  to  our  stable  of  top  performing  favourites  which  have  kept  us  the  uncontested  brand  leade 


£i,000,000  of  advertising  and  promotional  support  this  year  will  keep  Steradent  well  and  truly  front  of  mind.  Whia 


means  your  sales  won't  be  what  they  used  to  be  either.  They'll  be  higher,  faster  and  more  profitable  than  ever  be/or 


'Steradent  is  a  trade  mark 


